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A.01
TSV REHALRFAUICDOWVT

About brand and guidelines

TIUREiE. RABRBRBROBEOHER. AZDLOFICESN
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BAX— IR To Thid, BICERRICEERHEING we Y2 e T E SN
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IR—Sy TV, TNEHBBINZBETH AV ORE reeentations
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ol ) RRE—/IRE
l Posters / Advertisements

A brand is an image or expectation that is created in people’s minds

through various experiences. It is formed not only by the products and ‘~

services offered directly to customers, but also through all the ‘ # B [L# PR
communication the company and its employees take part in with the Employees Publicity / PR
public, and all the materials produced for use in such activities.

Therefore, in all the company’s activities, the Meiji brand must be

communicated to customers and society with a consistent look and feel

that is always based on the brand concept. BEK

These guidelines set out the basic design elements that form the core of Customers
the Meiji brand, as well as the application design for the media in which
these elements are used. Brand management and media design must be
based on a thorough understanding of the Meiji brand concept and must

comply with the provisions of these guidelines.
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meiji® B 248N

Introduction of Meiji

100 EICHTED TEVWLE R LI -BE- BB 2T,
1-{SADKEZZZTE=meijidIL—7,

W53 R<BENBZZ<ONTIV—- by TREZ AR HICEoTESHL.
EDBNEEBERABLT HLAPTVWISVRELT.SESENSDOFEMERT LIFTEHL.

D5 DmeijidIL—F 3 . BREEROHRT. JO—NILICKELBHERILTVEET,

ThR.FERADSEEFDET.CCRUDNSTED CABREDAIH LTEH, LDEPHIC.
SDRIAEICBNBIRTYFEANBRTHZLDOEEZRABEICHITFTVIL,
#HEMRHRETH B EIDRVERICEMLTLLCIE,

ED=HICFEFOERFE BENICHABEERE L. SESELHMRPTITFTEROANLGH S,
J0-NISEL 3B fEDREICERDIBATVCIE,

=B BREWSHFH =B Ir—IILFTIRRICTI T 7212 REKL.
AHEMIKOSTHREAL LI YL ZEIHLET,

BICESDHONT BRI XRICES>T. B5ZBRAEITTVEET,

RODI100FICHEITT =B DN IEED X T,

meijiO B8N IE . meiji7 SV ROERZ@EL. A M—U— LTHER
LIeXETY, MiFRE REME GSEORIN. BB BEER . HINE
BREDBERZPEL. IS VROBMEARLTUVET,
HEWBITSUTA VT EIHICEVWT.CDR—U—ICEDVWE—EMD
$HBAZa=7—2a>EERATICHBEERLADET,

For more than 100 years, Meiji has brought smiles to people
through tastiness, enjoyment, wellness and reassurance.

We have created many category-leading products that have been
loved for a long time through our development and technological
capabilities, and have built the customer trust as a familiar brand.

Meiji will play a major role on a global scale through its
expertise in food products and pharmaceuticals.

Our role includes enabling everyone, from babies to the elderly,
to be healthier, more positive, and to spread the well-being to
those around them.

Our goal is contributing to a brighter future where both society
and the planet enjoy much better health. To fulfil our role,

we will explore new avenues, collaborate with partners,

and leverage our knowledge and ideas to generate unique value
that can be shared globally.

We are in the process of producing a virtuous cycle that
brings joy to individuals, society and the planet as a whole
through “Now ideas for wellness” in the new field of wellness.

Through ingenuity, and unbound by convention,
we will reach our highest goals. Our challenge for the
next 100 years is just beginning.

The introduction to Meiji covers the elements of the Meiji brand in the form of a
story. Elements such as the market environment, the value we offer, the basis for
trust in Meiji, what makes us unique, the image of our customers and our vision of
what we should be are all covered, and the outline of our brand is clearly defined.
In all branding activities, it is important to develop coherent communications based
on this story.



A.03
meijiZIL—7 20—-4H>

Meiji group slogan

X Japanese
[ ]
i — 7 e © 7
L =N l\— J j J
Z X English Hi3Z Chinese

Now ideas for wellness PI=ZfEERFIES

Z2O0=-HYDFHFAUIcDOWT TS RT— S DEIREBD AN DR L Ui A1 S+ LBl
, D5 50meii5 LIEAIC LoD, DL A HRARETHS
About slogan design EDBVEARICERL TV EBERIE,

71/ 2I0TIEU B> TVB Ry RME, BICESHNT. RBIE
ITRICFEO T BSZBAKITTUVKERZRLTVED,

The original italicized typeface, which evokes an impression of the brand mark,
expresses the company’s commitment to contributing to a better future where people,
society and the Earth are healthy, while maintaining the unchanging character of Meiji.
The dots accenting the characters “5,/i,/7&” express the company’s determination
to continue to surpass itself through creativity and ingenuity.
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Wy 28&T14—ILICDWT

About look & feel

FHA VAR )L Design style

Wt%ﬂzt“.

R CHib hieE—ATH

EECPTFPE

meiji

Hata 0

TREERITHALABI TACAl — BRLBHRRP T T 70D
ANLHS. THEE#H TS ES I TIMRRMEME ZRELTVLERE.
2O0MAHEEREDEZICETRELTE T Ov—TRHI5T1vIT
LAY EARDHZNF— /Ly MPHRGHREHFR B ZES
AhEBRLT RENT.HBERBILY I&Tr—ILZRRLET,

The superimposition of two squares expresses the way in which the
company provides health value by incorporating a variety of knowledge and
ideas and combining their potential, such as “food and medicine,” “Meiji
and the outside world” and “people together.” Sharp graphic elements are
combined with a transparent color palette and a simple typeface to create a
forward-thinking, bright and clean look and feel.

TH A>T +—< Y I Design format

2020MAR EEREDOEZZETIREER TR LIRS,
BRAGENFEDEA TH LWMEE 2EAHHTHRERELTVED

The two squares are superimposed on each other to show how “food
and medicine,” “Meiji and the outside world” and other combinations
create new value.

EROEZFEZTH A2 2OEARICGERATEVWIE—%
AA=DZRRALET,

JAE—FlFAX—2

Copy or image

The design is based on the above concept. Each of the four squares
contains the message and image that we want to convey.

FrBBZAE—FFA A=

Main copy or image
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Wyo&71—=I

Look & feel

75> R<Y—7% Brandmark #2034 1 7 Corporate logotype

i HXSt BA

m e 1 J [ Meiji Co., Ltd.

meiji Z)L—7 X0 —7]> Meiji group slogan

RBEICPIT %

Now ideas for wellness tIZRRIIEZ

F7)/r—=<3> Application

RECPTPE
meiji

ARHGAD SELEE
BE

[ITR:: -

amcrerre
NEWS "
meiji

HREH 0938 MRS Y

T104-8306 REAFRK
Tel:0312:
E-mail:ta
https:/jwww.meiji.co.jp

19221
12345678

57—/ Color palette

BRB D /NS> X Balance of the color scheme

s
P

anmsasn

BRI -TRRRE 3>
TMeiji Green Engagement for 20501 £ 5
~Ab MR BPH R~

HESEZ(K Recommended typeface

RB/ABdv0
REICT177E R EXE R0
BWSIENIITILTEE
TAIIANF SIS AEY
RECTFTE B EX R

HVSIAEHNEIIFTESLTEE
FAVDIAAFXOrAYIZEY

XREK Alternative typeface

piim R4

Source Sans

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz,.
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz,.
0123456789

Arial

T#R XA )L Photo style

LFxTE=K4 b0
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Signature

B.03 AHA>—NLvhk

Color palette

B.04 THAYI7x—3Ivhk

Design format

B.05 7J#BFIXE2AI

Photo style




B.01

B.01.01
B.01.02
B.01.03
B.01.04
B.01.05
B.01.06
B.01.07
B.01.08

B.01.09

AR S RY—2

Meiji brand mark

RISV RY—Y

Meiji brand mark

a7k —+20—-HY

Meiji brand mark and slogan

RIS VRI—IDIITAR—R

Standards for the clear space in the Meiji brand mark

RIS VRI—IDT IS I EE

Meiji brand mark outline standards

BRI VYRI—=I9DhS5—N\)I—-3>

Meiji brand mark color variation

RISV RY—OEREORRFR1

Relation between the Meiji brand mark and background colors 1

BRTS Y RI—orERBORMR 2

Relation between the Meiji brand mark and background colors 2

BAR7 S5 RY—oDRAM 1

Incorrect usage 1

BBR7 5 RY— O DRAH 2

Incorrect usage 2



B.01.01
BRI S RY—20

Meiji brand mark

BRISVRY—7F BRIN-—TOEBRZREIZRDEE
BILAVETY, 7TV —oa>0BEPEAY I XICEDSY
REDTAINLNERICBREINZITNIZRDERA. BRTIUR
R—URTIBHEIF. DBSTAISFHILT—2=2EALTKRE
TV, BRT-2OERAELUVER-MIE. REBICELELEY
—EDORBUZHERT ZHIC. RNMEATAIUTORESTIE
RRLABWVWTEEL,

&/AMER T X Minimum size

5mm 45px
meiji meiji

The Meiji brand mark is the most important element that symbolizes the philosophy
of the Meiji group. Regardless of the type of application and size used, the specified
form must be accurately reproduced. When the Meiji brand mark is displayed,
please ensure that original data is used. The use of non-official logo data,
deformation or refining of the master artwork is generally not allowed. Please
refrain from using any size smaller than the minimum size, in order to ensure a
certain level of legibility.



B.01.02
BRI S RR—2+20—-H>

Meiji brand mark + slogan

Now ideas for wellness
00

meiji

BIZERITEZ
X X

meiji

B/MERY X Minimum size

10mm 80px 10mm 80px 10mm 80px
‘ RECPTTE RECP(TTE ‘ Now vdeasiurwe"ness‘ Now ideas for we“ness‘ CIERRIES PR
eoo coe eoe eoe oo eoe
meiji meiji meiji meiji meiji meiji

BARTSYRY—0+20—HUld. AT —TOBIERETS
BELRILAVNTY, 77V —2avoE@eERYr @b 5
I RMEDTAILDNERICBRINARITNIERDEEA. BBETS
VRY—U+RO—HAVERTFTBHEIE. DESTAIIFILT—42
EERALTIETV, BT 2OFERSIUER -MTIE. RAK
ICBIELE Y, —EORDBUEEZERT Z7HIC. RAIMERY AT
DORIITRIRERRLBWVWTLEEL,

The Meiji brand mark and slogan are important elements that symbolize the Meiji
Group’s philosophy. Regardless of the type of application or the size used, the
prescribed form must be accurately reproduced. When displaying the Meiji brand
mark and slogan, the original data must always be used. In principle, the use of
duplicated data, as well as any modifications or processing, is prohibited. In order to
ensure a certain level of visibility, please do not display the slogan in a size smaller
than the specified minimum usage size.



BRI YRY—Y
Meiji brand mark

RIS URY—o+ 20-H>
Meiji brand mark + slogan

B.01.03
BBRTIS > RY—oD
VT AR=2R

Standards for the clear space in the Meiji brand mark

RISV RIY—URTIZHBEIE. X—JORBICHREDYZUT
AR=Z (—EDRHE) ZHARSTHRLTIEEL, JUTIR=R
ERAELTVTD, IEICEEDRVX T RACOIL XY N EEE
TRLIFBTTLIEE L FRBEERAIIRN =23 hERICH
256 IE. BROZDDAEVBREZRERBRECIRLT HRkE
HBRLTLESL,

When displaying the Meiji brand mark, please ensure that the prescribed clear space
around the mark (the fixed blank area) is maintained. Even after ensuring the clear
space, please avoid positioning any distinct elements such as wording or diagrams
nearby. When photographs or illustrations are to be included in the background,
please ensure that the legibility is maintained by choosing a location where there is
little contrast in the background.



BRI VRY—Y
Meiji brand mark

BRI URY—o+ 20-H>
Meiji brand mark + slogan

SRERIIBE

Now ideas for. wellness

B.01.04
BAia 7S RY—9D
TIRSAUEE

Standards for the Meiji brand mark outline

BRIBMBEEPRRN HB5RIE. TUNSA VRTDARETY,
TORSAUNEDRABT SRR — U2 RTIBEHEEIE. HME5T
FVSFNT—2ZERLTKIEE, ERT—2DOERELVER -
MIiE. RABICEIELET,

In the event that detailed photographs or designs are to be set in the background, it
is possible to add an outline. When the Meiji brand mark is shown with an outline,
please ensure that original data is used. The use of non-official logo data, deformation or
refining of the master artwork is generally not allowed.



H>—5R3IA Color

BE’A 75> R —2 Meiji brand mark
C:0 M:100 Y:100 K: 0

ZO—7> Slogan
C:0 M:0 Y:0 K:100

B.01.05
BRI RI—o0
H7—NJ)I—3>

Meiji brand mark color variation

BERE (BBLYER) Single color (Meiji red)
C:0 M:100 Y:100 K: 0

RERICPIT 7%

00

meijl
E/20%KE Monochrome

BEICTP(T 7%
00
meiljl

EMERIR B : I—ILR) Material color (ex: Gold)

MR-/ F %
Jo0@

_UJS{M

BRTSVRR—J0BIFBERLYR (M2 100Y: 100) (C&3 TH5—
KRB IDEATT, W7—KRFEHTEIRVGEIETEERR TE/7
OXRR IRAT1TRE) TEMBRER MRESNTLETOT. K
TSI TEVD I TS,

BERE (BHA757Y) Single color (Meiji brown)
C: 70 M:100 Y:100 K:0

BEICPLT 7%

RATATRI Negative

BEICPAT 7%
00

meiji

EMERIR (B © >JL/N—) Material color (ex: Silver)

RRERIC - TP
Jo@

_UJS{ﬂ

The corporate color of the Meiji brand mark is Meiji red (M: 100 Y: 100). If this color
cannot be reproduced, alternatives have been established in the form of a “single
color version,” “monochrome version,” “negative version” and “material color
version.” Please use according to the circumstances.



Red Orange Yellow Light green Green Blue green Light blue Blue Purple

Black

S
)
<

50%

The color system chart demonstrates the relation between the Meiji brand mark and
background colors. When displaying the Meiji brand mark, please select a display

CDNZ—2RAT LA

A= RATLFv—hE BRITSVRY—IEEREBOBEFRERL

cHDTY, RIS VRY—I%RTIBHEI

B.01.06

method which ensures a certain level of legibility, based on the color system chart above.

MHERTEEIRRZEIRLT

=

2L,

Fr—hBEILLT. —EOR

<72

BRSO RY—otERBORMER1

Relation between the Meiji brand mark and

background colors 1



Black

RECPITTE
00

*  meiji
RERICP7PE
e meiji
RRICP7PE

20% meij i

RECP177E

30% meiji

40%

50%

RECPITTE

60% meiji
BRI P
70%

80%

RECPITTE

90% mEiji

RECPIZTE

B meiji

Red

RECPIT7E
(X X]
eiji
RRICP7PE
(X 1]
meiji
RRICP7PE
00
meiji
RECPI77E
00
meiji
RRCPIZ7E

meiji

RECPITTE

meiji

REICT17 7

RERICTP(7 7

meij

RECPITTE

meiji

Orange
RECPITTE
(X X]
eiji
RERICP7PE
(X 1]
meilji
P17 PE
o000
meiji
RECPITTE
00
meiji
REICPTPE
(X 1]
meiji
RRICP7PE
00
meiji
REICP7PE
00
meiji
RECP(TPE
00
meiji
RECPI57E

meiji

RRCPITTE
00
meiji
REICP7PE
(X 1]
meiji
RRICP7PE
o00
melji
RECPITTE
00
meiji
RECPITTE
00
meiji
RRICP7PE
(X X]
meilji
RERICP7PE
00

meiji

RECPITTE

meiji

Light green
RECPITTE
eo0e
eiji
RRICP7PE
(X 1]
meilji
RRICP7PE
eo00
meiji
RECPITTE
00
meiji
RERICP7PE
eo0e
meiji
RRICP7PE
(X X]
meiji
REICP5PE
00
meiji
RECP7PE

meiji

Green

RECPIZTE
(X X]
eiji
RERICP7PE
(X 1]
meiji
RRICP7PE
00
meiji
RECPI7PE
00
meiji
REICPTPE

meiji

RECPITTE
00
melji
BRI

meiji

fRERIC

meul

RERICTP7 7

meiji

RECPITTE

meiji

Blue green

RECPIZTE
00

eiji
RRICP(7PE
(X 1]
meilji
RERICP7PE
00
meiji
RECP(77E
00
meiji
REICPTPE

meiji

RECPITTE
00
meiji
BRI
mel jl
RECPIF7E
(X X
meiji
RRICP15PE
o0
meiji
RECPIZTE

meiji

B.01.07

A= RTLFv—hE BRISVRY—JER

BOEFRERL

RIS RIY—ItERBOMER 2
Relation between the Meiji brand mark and
background colors 2

cBbDTY, BHARTSVRY—IZRTIBHEIE. CONF—2RTA
Fy—bZBEICLT. —EORDBUHIERTIZIRRZRIRLT
<IEEL,

Light blue

RECPIZTE

(XX ]
meiji
RERICP(7PE

(X 1]
meiji
REICP7PE

00
meiji
RECPI77E

00
meiji
REICPTPE

meiji

RECPITTE

RECPITTE
00

meiji

RECPITTE

meiji

The color system chart demonstrates the relation between the Meiji brand mark and

Blue
RECPIZTE
(XX ]
meiji
RRICP(7PE
(X 1]
meiji
REICP7PE

meiji

REICP5PE

meiji

RECPITTE

meiji

REICTP15 7

meiji

RRICTP(7 7

L3
meiji
RERICP7 7

meij

RECPIZTE

meiji

Purple
RECPIZTE
(XX ]
meiji
RRICP(7PE
o00
meiji
REICP7PE
00
meiji
REICP5PE

meiji

RECPITTE

RECPITTE

meiji

background colors. When displaying the Meiji brand mark, please select a display
method which ensures a certain level of legibility, based on the color system chart above.



TSR —VDER
Deformation of the brand mark

JZ71v 0 LOMINE

Graphical processing

TSURY—VICIL XAV R EBMLTOd%ER

Creation of a logo with the addition of elements to the brand mark

TIVRIT—ODER

Deformation of the brand mark

TSURR—O—EERLTOI%ZER

Creation of a logo using part of the brand mark

TSURY—IICIL AV EBIMLTAODdE/ER

Creation of a logo with the addition of elements to the brand mark

B.01.08
BAaT S RY—oDRAR 1

Incorrect usage 1

RISV —UZRTI BB DBSTAVSFILT X%
BLTKEEW, BT —20ERBLIUER-MIIE. RABICE
IELEFT, Bid. BEAL YR (M:100Y: 100) IC&B AT —RTHAEE
ICBDEY, BRTSVRY—JDERIC. BRI ERTIE(RS
E5REBNE—2-BE-ASAL -3 %RET S LITEITT
<IESL,

000

TORSAVEEEICR LIRIR

Creation of the incorrect outlined brand mark

TSVRIY—VICIL XAV EEMLTAOI%ER
Creation of a logo with the addition of elements to the brand mark

BRI LD
BAR—ILT1 | IJI i
SURBRRMERTT S DI ‘

DWTHREBLEL

JITIR—RERLIT VR — I DERE
Brand mark layout with clear space ignored

When displaying the Meiji brand mark, please ensure that original data is used.
The use of non-official logo data, deformation or refining of the master artwork
is generally not allowed. Please use the corporate color, Meiji red (M: 100 Y: 100),
as the standard color. Please avoid positioning colors, patterns, photographs or
illustrations which will compromise legibility in the background of the Meiji
brand mark.



BAMICHS—ZZE LR

Color scheme with partially altered colors

BHBAA—IRAZZAN—23Y ETORR
Display on top of complex images or illustrations

BEICPLT 7%

2O0—H>DER
Deformation of the slogan

XFIEICHS—Z2EELRE

Color scheme with color changing for each character

A= Bia

RESNI TR Fv— 2 AT LUNDER
Incorrect usage of the signature system

BEICTPLTT

RESNID TR Fv— 2 XTLUNOER

Incorrect usage of the signature system

B.01.09
BAiaT S RY—IDRAH 2

Incorrect usage 2

RISV —UZRTI BB DBSTAVSFILT X%
BLTKEEW, BT —20ERBLIUER-MIIE. RABICE
IELEFT, Bid. BEAL YR (M:100Y: 100) IC&B AT —RTHAEE
ICBDEY, BRTSVRY—JDERIC. BRI ERTIE(RS
E5REBNE—2-BE-ASAL -3 %RET S LITEITT
<IESL,

RBEZIHITBRVNE—Y ETORT
Display on top of a powerful pattern
which compromises legibility

A= 3G

EEBMUNDEE

Color scheme using non-specified colors

ERICTIIT %

FEEEUNDEE

Color scheme using non-specified colors

When displaying the Meiji brand mark, please ensure that original data is used.
The use of non-official logo data, deformation or refining of the master artwork
is generally not allowed. Please use the corporate color, Meiji red (M: 100 Y: 100),
as the standard color. Please avoid positioning colors, patterns, photographs or
illustrations which will compromise legibility in the background of the Meiji
brand mark.



B.02

B.02.01
B.02.02
B.02.03

B.02.04

ST Fr—

Signature

Mxuendsr7

Japanese corporate logotype

wxtHOd217

English corporate logotype

HEEF

Recommended typefaces

IR Fv—ATL—E

Signature system list

B.02.05

B.02.06

B.02.07

B.02.08

B.02.09

B.02.10

G RFe—RATLERRISVRY—2+ A0—-HY + MIX#wOT217)

Signature system (Meiji brand mark + slogan + Japanese corporate logotype)

PIXFY—2RATLRRISVRY—7+ A0—-H Y + BEX#HOTd217)

Signature system (Meiji brand mark + slogan + English corporate logotype)

IXFY—2ATLRRISVRY—Y + A0—H > + MIXtBO T2 7 + FRTEMSE)

Signature system (Meiji brand mark + slogan + Japanese corporate logotype + location etc.)

IXFY—2RATLBRRTSVRY—7 + A0—H Y + BX#HRO T 217 + FRTEMFE)

Signature system (Meiji brand mark + slogan + English corporate logotype + location etc.)

A=ILBI T2 Fv— (FX)

Signatures for e-mail (Japanese)

A= BT 2Fv— (HEX)

Signatures for e-mail (English)



il

BEAatsOdss~ Meiji corporate logotype

K=t BHig

BEA 0 021 Meiji logotype

A5

“7#8

BA3A414% 0 341 7 Meiji corporate logotype

4
A

#t
i

/0

B.02.01
MXstpOd417

Japanese corporate logotype

MXHBOTLAT2RTIBHBEIE DRESTAUSFILT 8%
ERALTIEEV. ERT—2OERASLUER-MIIE. FRNIC
BIELEY, —EORBUERRT BHIC. ThEnRMERT X
EHRELTVWETODT, TNUATOHAZXTIIERLBRVTIRE L,

BR’A0 042~ Meiji logotype

BH

/O

B/IMEAR Y X Minimum size

XS s ﬁ ?g ] 3.6mm
12mm 3.7mm 11.8mm

BESE PSS

When displaying the Japanese corporate logotype, please ensure that original data
is used. No use of non-official logo data, or deformation or refining of the master
artwork is generally allowed. In order to ensure a certain level of legibility, a
minimum usable size has been specified for each logotype. Please refrain from
using any size smaller than that.



BEAatsOdss~ Meiji corporate logotype

Meiji

Co., Ltd.

B.02.02
#XHOI21T

English corporate logotype

BXHHOTEAT2RRTBHEI. DBSTAVSFILT—2%
ERALTIEEV. ERT—2OERASLUER-MIIE. FRNIC
BIELEY, —EORBUERRT BHIC. ThEnRMERT X
EHRELTVWETODT, TNUATOHAZXTIIERLBRVTIRE L,

=/IMER YA X Minimum size

Meiji Co., Ltd.
L

12mm

When displaying the English corporate logotype, please ensure that original data is
used. No use of non-official logo data, or deformation or refining of the master
artwork is generally allowed. In order to ensure a certain level of legibility, a
minimum usable size has been specified for each logotype. Please refrain from
using any size smaller than that.



XX Japanese

B/AdvY

BRRICTIT7% R EE K
HWIRAEDEIKIFICELITEEIBEOTL
PAIXIANXO AR 2FITH

RBRICTIT7% R EXE X
HWSIZEDEIITISELIEELBDOTL
PAIIXAXITAY XY 2FITH

BRICTAT 7% B ER KA
HWOZEDEUSCELIEEBEDTCL
TADIAAF DT AT A XFYTh

RAZEK Alternative typeface

i 3m VAR

Z English

Source Sans

Now Ideas for Wellness Food Medicine Smile
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz,.0123456789

Now Ideas for Wellness Food Medicine Smile
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz,.0123456789

Now ldeas for Wellness Food Medicine Smile
ABCDEFGHIJKLMNOPQRSTUVWXY/
abcdefghijklmnopgrstuvwxyz,.0123456789

HKAZK Alternative typeface

Arial

B.02.03
HRER

Recommended typefaces

HRERIE. meiji 7SV RDRIETEIAvE—IENF L TRRZE
BEEO>TWET, Iy o &T7r—ILEEEL. MIXIFTR/ AT v o1,
H32Id TSource Sans) ZRRELTVWEY, #HREANMBETIHV
BaFE. KAEFTHZ Iy o1 TArialZERAL TSV,

HREFRDAFE
FI3Z - https://github.com/adobe-fonts/source-han-sans/tree/release
B - https://github.com/adobe-fonts/source-sans

The recommended typeface is used to convey the message of the Meiji brand in
written form. In consideration of the look and feel, we have chosen Source Han Sans
for Japanese text and Source Sans for English text. If you are unable to select the
recommended typeface, please use Yu-Gothic or Arial as an alternative.

Where to get the recommended typefaces
Japanese: https://github.com/adobe-fonts/source-han-sans/tree/release
English: https://github.com/adobe-fonts/source-sans



BRI URY—7 + 2O0—AY + 20 d421~7

Meiji brand mark + slogan + corporate logotype

BRI SVRY—7 + AO0—AY + #0041 7 + FTEittE

Meiji brand mark + slogan + corporate logotype + location etc.

. meiji
thetait B

meiji #sa s .

e
meiji

HHEH BB

BIR4

T104-8306 RRAFRKRIF2-2-1
Tel:03-1234-5678 Fax: 03-1234-5678
https://www.meiji.co.jp

eoe
meljl s |
ez
T104-8306 RREPREKRIE2-2-1
Tel: 03-1234-5678 Fax: 03-1234-5678
https://www.meiji.co.jp

REICPATT%E
[ X X J [ X X J

y meiji
Xzt BAia

REICPATI%E

meu I sistax o M

RRCPIF7E
e o000
&4t BAia
RIS At
T104-8306 R AREBHRKFHE2-2-1

Tel: 03-1234-5678 Fax: 03-1234-5678
https://www.meiji.co.jp

RERICP(F7E

(XX} )
meiji saenms
B Sz4E
T104-8306 R REPRX RHF2-2-1
Tel: 03-1234-5678 Fax: 03-1234-5678
https://www.meiji.co.jp

BERICPITF 7%

L meiji

=t BiE

BERICPAITF 7%

00
Mel)l szenms :

REICPIT7%E
00

meiji

H“Ra 0B

[ES2

T104-8306 RFAHMHRXRiF2-2-1
Tel:03-1234-5678 Fax: 03-1234-5678
https://www.meiji.co.jp

REICPAT7%E

XX} )
meiji e
e
T104-8306 AP RX FiF2-2-1

Tel: 03-1234-5678 Fax:03-1234-5678
https://www.meiji.co.jp

HRAO—HAVIBBEICHECTEACILBARETY, XSHAXDIO—AUIEFRESNTVEEA.

*The slogan can be omitted if required. *Size S with slogan is not available.

BATSYRY—o X2 OT21 TDOEAEHE—ETI, X
H2OTR2AAICH L TR ISV RY—I D1 X &3BERELT
WETOT, WRICIBLTERLTIZS L,

Thisis a list of combinations of the Meiji brand mark and Japanese corporate logotypes.
Three sizes have been established for the Japanese corporate logotype for the Meiji
brand mark. Please use these according to the circumstances.

B.02.04
SYRFv—YRATL—E

Signature system list



ARTH#8 Vertical

%8 Horizontal

C.L

g
X

s O,lsxgmeul fffffffffff
0.5X

ﬁii\ﬁ?iﬂ b= S

C.L.

M 0.15X
[ o X -
0.15X
L X
0.15X
0.25X

HRAO—AVIBBEICHECTEASIEBAEETY, XSHAXDIAO—AATERFRESNTUVEE A

*The slogan can be omitted if required. *Size S with slogan is not available.

B.02.05
IR Fv—2RATA
RBT S RY—2+ 20-H2 + AiX#tHOI217)

Signature system
(Meiji brand mark + slogan + Japanese corporate logotype)

BRTSVRY -t X0 I217OEBEHOERETT,
SISO RICREST, ELKERBLTEE,

Combined provisions for the Meiji brand mark and Japanese corporate logotypes.
Please arrange them correctly along the dotted lines.



2748 Vertical = %8 Horizontal
C.;L. 0.45X
””””””””””” eee T 1
s x meip .
e MeijiColtd. x| ME1JI MeijiCo. (1. Toax
cL.
; 0.45X
,,,,,,,,, Now ideas forwellness________. r
0.15X [—oomomo oo TTeee T Now ideas for well Lo
. ideas [orweilness_.
M J  meiji e s
0.15X ':’:””:"’:;;’%::’,,:’:: ”””” o .
0.28X — "o N[euijo"]-t ********** ~ 3—7 3
cL. 0.45X
) ‘ paasls
R qu,ndeas,ﬁorweIMess ,,,,,,, b
- T e T 015 ._Now ideas for wellness _. |
L X B o006
0.15X
02X -

MAO—HAVIIBEICIGLTECIEDARETY, XSHAXDRO—AUAFIRESNTULEEA,
*The slogan can be omitted if required. *Size S with slogan is not available.

B 02 06 BATSVRY—r BEX#EOI 21 7OBEAEHLERETT, Combined provisions for the Meiji brand mark and English corporate logotypes.
L] L]

FIRDAARICRES>T, ELKEEL TR SV,

DPRFv—2RAT LA

BRIV RT—o+ 20-H> +BXEOd217)
Signature system

(Meiji brand mark + slogan + English corporate logotype)

Please arrange them correctly along the dotted lines.



T4 (FERIZ) Vertical (Left alignment)

RTHE (>R —Hi1Z) Vertical (Center alignment)

IO% (ERIZ) Horizontal (Top alignment)

%A (FHIZ) Horizontal (Bottom alignment)

””””” o | eee -o-‘ | o od |
E meul meu meiljl kX2 wa MENJR AR BB moseit mi0as30s esmpsnszs ||
fffffffff I [ T O T T e [
oy i DA
s 0.5X g:;’;ﬁ LEL ﬁi_;uigﬁﬁ | 1F104-8306 RAHPRERIE2-2-1 \6‘
7104-8306 RRAPRERIE221 7104-8306 RRAPRERIE221 j Eft'p‘;3//lmfv3v‘;,5nﬁ:ﬁlilep°3 12345678
Tel:03-1234-5678 Fax: 03-1234-5678 Tel: 03-1234-5678 |Fax: 03-1234-5678 L
https://www.meiji.co.jp https://www.meiji.co.jp \6‘
C.L.
REICHT 7% RECPIFTE, agm:?ﬁ’wa |
e0o | ° |
- 2 -3 S 3 A
meljl g;\;;?iﬂ i mel"l,,ﬁ‘tzﬂi B B T 1048206 HRBHRE 1622 ||
M | 104-8306 RRBRRERE22-1 L]
‘Eﬁiﬁ Fsﬂiiﬁ ! Tel:03-1234-5678 Fax:03-1234-5678 Q
7104-8306 SRR P REFE2-2-1 T104-8306 RRHPREFE2-2-1 i https://www.meiji.co.jp
Tel:03-1234-5678 Fax: 03-1234-5678 Tel: 03-1234-5678 ! Fax: 03-1234-5678 2
https://www.meiji.co.jp https://www.meiji.co.jp
C.L.
BRICP17T c ;" RICPAF7%E |
RRICFPAT 7% RERICT7 _”E ‘ RERICTP(TPZE, |
B 000
| s meiji
melj ) s meil ' BRREH B st 7104-8306 BRMHRER||
L P i, | T104-8306 RRMARK RIF2-2-1 L
0.25X Hiﬁnﬁ:ﬁﬂ“ | ITel:03-1234-5678 Fax:03-1234-5678 Q

e

T104-8306 RRAFHRX FF2-2-1

Eéii*i

https://www.meiji.co.jp

T104-8306 HRAFR K R§2-2-1 L
Tel: 03-1234-5678 Fax: 03-1234-5678 Tel: 03-1234-5678 i Fax: 03-1234-5678 Q
https://www.meiji.co.jp https://www.meiji.co.jp
C.L.
HRAO—HVEBBICHCTELIEHARETY, XSHAXDAO—HUFTERFRESINTULEE A, P =0.15X Q= 0.45X

*The slogan can be omitted if required. *Size S with slogan is not available.

B.02.07
DX Fv— AT

RISV —T k.

RAER (1% - e BEE- T 7Y U R-URL

%) DHEAEDHERETT. RROATRICH-ST. ELEELTS

EFa7 5 RY—2+20—H> +MIXtteO %17 + FRiEitS)

Signature system

(Meiji brand mark + slogan + Japanese corporate logotype + location etc.)

Combined provisions for the Meiji brand mark and company information (Japanese
corporate logotype, location, telephone, fax, URL, etc.). Please arrange them correctly
along the dotted lines.



T4 (ERIZ) Vertical (Left alignment)

RTHE (>R —Hi1Z) Vertical (Center alignment)

%8 (ERIZ) Horizontal (Top alignment)

IO%A (FHIZ) Horizontal (Bottom alignment)

iy eee o0 q‘ i
XE melJl me]JI MeUl Co,, Ltd. meil | Meiji,CO.J.tdLIokynBl:an.chl—z—l,KyahashLLhuo;ku,,TDkyolDé:&Sﬂ,22
PErgaisasm oo Tiq - P=izzzzz20 R L ! Tokyo Branch :
0.4X LI_Me]JJ Co., Ltd. -2 Meul cé;o Ltd. } 2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan L
S Tokyo Branch ~ Tokyo Branch ! el: +81-3-1234-5678 Fax: +81-3-1234-5678
2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan 2-2-1, Kyobashi, Chuo-ku‘, Tokyo 104-8306, Japan ! https://www.meiji.co.jp
Tel: +81-3-1234-5678 Fax: +81-3-1234-5678 Tel: +81-3-1234-5678 1Fax: +81-3-1234-5678 \_l
https://www.meiji.co.jp https://www.meiji.co.jp Q
| I
C.L.
. ; . . H
Now ideas for wellness Now ideas forwellness : Now ideas for wellness, 1
. o0 . [ X X
eiji Co., Ltd. e l |
meljl w!\rgkytj) Branch m l MEJJLCQ. Ltd.IokyoBtandLZZJ Kyahashi, Chuo-ku, Takyo_ _
M 3 ‘2 2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan u
| W |: +81-3-1234-5678 Fax: +81-3-1234-5678
1Tokyo Branch Tokyo lﬁranch : :hft 4;-//www meiji.co.j . Q
2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan 2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan Lo neps “meiji.cojp
Tel: +81-3-1234-5678 Fax: +81-3-1234-5678 Tel: +81-3-1234-5678 ! Fax: +81-3-1234-5678 L
}https.//www.meljl.co.Jp https://www.meiji.co.jp Q
C.L
. ; .
0.15X Now ideas for wellness. . Now ideas for wellness Now ideas for weﬂness ‘
’ T eee . 000 . &6 @4
« MEeIjl meiji meiji oo
‘ Tokyo Branch Ul Ca,, Ltd. Tokya Branch2-2-1, Kyahashi, Chuo-ku, T. 22
L | e | .. W 12-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan

0o - Méiji CoL Lt
:Tokyo Branch
2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan
Tel: +81-3-1234-5678 Fax: +81-3-1234-5678
https://www.meiji.co.jp

Meiji ’Cé’LiEf ”””
Tokyo Eranch
2-2-1, Kyobashi, Chuo- ku Tokyo 104-8306, Japan
Tel: +81-3-1234-5678 ! 1Fax: +81-3-1234-5678
https: //www meiji.co.jp
]

| Tel:+81-3-1234-5678 Fax:+81-3-1234-5678
1 Ehttps://www.meiji,co.jp

L
Q

cL
HAO—HUNIBBICIGLTEKIEDARETT, XSHAXDRO—HUAZIHREINTLELE A, P =0.15X Q= 0.45X

*The slogan can be omitted if required.

*Size S with slogan is not available.

B.02.08
IR Fv—2RATL

BRT7S v —or. fitiER (Gt et B

555 77V U AURL

%) DHEAEDHERETT. RROATRICH-ST. ELEELTS

R,

RIS URT—27+ 20—H> + EX#HEO 217 + FR{THhE)

Signature system

(Meiji brand mark + slogan + English corporate logotype + location etc.)

Combined provisions for the Meiji brand mark and company information (English
corporate logotype, location, telephone, fax, URL, etc.). Please arrange them correctly
along the dotted lines.



TF AT Text format

° g
RAug—IJ

AFvax

ABC s &4t
e

BE BF B &

Bl MBOR ETETIRHOLEBEEBURLETET,
FREBNOIEEARYEELBLETFET.

ET. COERFBRICIRELEOZE, MICEBHTEIZEVET,

LHLERVRLEFET., BRSB0RMS, HUENCLRL THEEED,

e Z0HEELAZEFRLETH, (hChE B0 L,
TERShBILEBRUBLESET,

BlLA D, ETRA-LICTERVOREERLLIFET,

e
:if 3

[ITR:: I o -

HAaH BE

T104-8306 FREB P RERME 2-2-1
Tel: 03-1234-5678 Fax: 03-1234-5678
E-mail: taro.yamada@meiji.com
https://www.meiji.co.jp

HTMLAZZL HTML format

° oo g

@ Aug=IJ AFvay
== ) v E’iv
=) <1 EL] —2 |
= | =g
ABC HE A
EEEmER

BR BFE B &

@
#FIvws v 0 v A A A Evi=e | = =
»
B I U#zx¥ LA =Z===18 il

EBE mMBOR ETETIORNOZLLBEEURLETET,
FREBNOCEEABYELELBPLETET,

T, COEEEBRICIRFEEDIE, BMICEHTEIZETVET,
LhsERVHLETET. KREFORAL, MHICLBL THREEED,
A Z0HELELARIEFERLETH, (hChE B0 L,
ZERIhBILEBTYBLESET.

BElLsD, ETRA-LICTERVOBREEHRLLIFET,

EEEmER
BE

B KB

EHCPITPE
[ 1 1]

meiji

w & Bib

T104-8306 ERAFPRE RS 2-2-1
Tel: 03-1234-5678 Fax: 03-1234-5678
E-mail: taro.yamada@meiji.com

https://www.meiji.co.jp

B.02.09
A=ILAS T 2Fv— (FIX)

Signatures for e-mail (Japanese)

A=ILBY T2 Fv—Id. TFRAMERE HTML ERD27EH 2R E
LTWEY, BERFTFIMIAOERZHELET,

Two types of signature are designated for e-mail: plain text and HTML. The use of
plain text is recommended.



TF AT Text format

Congratulations

ZFl
k3 2l

Dear Mr. Jones

Congratulations on your recent promotion to General Manager.

| know how hard you have worked to eamn the recognition you presently
enjoy at ABC Corporation.

Please accept our best wishes for your success in your new position.

Yours truly,

Taro Yamada

Manager
Corporate Planning Division

Meiji Co., Ltd.

2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8306, Japan
Tel: +81-3-1234-5678 Fax: +81-3-1234-5678
E-mail: tarou.yamada@meiji.com
hitps:/iwww.meiji.co.jp

B.02.10
X=IVAI T %=Fv— (8X)

Signatures for e-mail (English)

LTWEY, BERFTFIMIAOERZHELET,

A=ILBY T2 Fv—Id. TFRAMERE HTML ERD27EH 2R E

HTMLAZZL HTML format

] HS Congratulations

Dear Mr. Jones

Congratulations on your recent promotion to General Manager.

| know how hard you have worked to earn the recognition you presently
enjoy at ABC Corporation.

Please accept our best wishes for your success in your new position.

Yours truly,

Taro Yamada

Manager
Corporate Planning Division

Now ideas for wellness

meiji

Meiji Co., Ltd.

2-2-1, Kyobashi, Chuo-ku, Tokyo 104-8308, Japan
Tel: +81-3-1234-5678 Fax: +81-3-1234-5678

E-mail: faro.yamada@meiji.com
https:/iwww.meiji.co.jp

Two types of signature are designated for e-mail: plain text and HTML. The use of
plain text is recommended.



B.03 AZ—/\Lvhk

Color palette

B.03.01 #A3—/\Lwhk
Color palette




XA 2735 — Primary colors

BRaLwyk C0 M100 Y100 KO R255 GO BO
Meiji red PANTONE 185 C #FF0000

BT CO MO YO KO R255 G255 B255
Meiji white #FFFFFF

BEBD/\Z > X Balance of the color scheme

17715 — secondary colors

C75 MO0 Y60 KO R0 G174 B131
PANTONE 3395 C #00AE83

C0 M45 Y90 KO R244 G161 B26
PANTONE 1365 C #FAAL11A

B.03.01
y 2 bt A4 PAVA O

Color palette

AZ—=NLybldmeiji7 Sy ROMBMZEBFEEH 55FRIB7LD
ICRESNTED. AMVAT—28HYTHZ—4ETHERII
TVET, ENF—IFRELN% TOERAZEARCLETHA 0~
100% DETRERBICEEZZATHEATSZLHARTI, BD
BodER. BBEONTYZZ22EICL. BZEHBLLISXTHA
LYRDEIRICFERD L SICEBBALTIEE V. HTHS—d THrY
ICEBME RGN EZE5ZZT-OICEEFERY 3 A ERETT,

C75 M45 Y0 KO R64 G123 B190
PANTONE 2727 C #407BBE

C15 MO YO0 K30

R175 G191 B199
PANTONE 5435 C #AFBFC7

The color palette is designed to emphasize the uniqueness of the Meiji brand in
terms of color, and consists of two main colors and four sub-colors. Each color is
used in principle at 100% tint but can be used at any tint between 0 and 100%. The
distribution of the colors should be based on the balance of the color scheme above,
with white as the base color and Meiji red as the color that is most outstanding.
Sub-colors can be used as appropriate to give the design more development and
flexibility.



B.04

B.04.01
B.04.02

B.04.03

FHALITA—=IT YV

Design format

FHALITA=IT Y

Design format

THAL2 73—y FDRRF

Examples of design format

THALL 73—y FDIRAF

Incorrect usage of design format



FTHA 2 TH— Y b DI Design format specification 575 7 How to use

AS—NLyhOBZAVSZEBEII 7L THFIAMPERZRE LD BELLTERT 3 L RRER
FTHAYTUTABOSHEBRENTVET,

THAVITUTAZEIUTRICOAE—FE2RRIIHBE. R LT ER
IVTEEBDOBEBBRRFICLTIEETV. ZOBRREHE (F3BORE)
1360~80% % BRICETERFELTIIZEW,

It consists of a colored surface area featuring colors from the color palette, and design areas A and B
that can be used as colored surfaces for placing text and images. Design area Ashould, in principle, be transparent and the same color as the
colored surface area when displaying copy etc. within this area. In this case,
the opacity (or color tint) should be adjusted accordingly, with a target of

7e
= RE 60-80%.
Padding Margin
; Lorem ipsum dolor
1 ’ sit amet consectetur. [
RE—t |
Margin i ‘
BELU7 B (I FBORED) 360~80% % HE
Colored surface area Opacity (or color tint) should be between 60-80%.
—— FHAVTUTA FHIVIUTB smEErL
’Bleed Design area A Design area B Bleed
O BETUTSLUFIAYIVFACERTS
y T 1 Lorem psum dolor sit ame, Loremipsum dolr sitamet, Lorem ipsum Lorem ipsum B AZT—Ly b SERATETY,
e : : R B dolorsit dolor sit o FYAVIUTBIENT— ALy b OBE
BULSHE. TOREISBEREAIETT,
3 % PN= BETYTOEHRE.
i R X The colors used for the colored surface area
' > 7z .
; Padding Margin El’q;%ﬁfui@lﬁﬁ% Lorem ipsum Lorem ipsum R P and design area A can be selected from the
' BERLTIET L, dolor sit dolor sit do iusmod tempor: color palette. If a color from the color palette
BETVTELTHAVITUTABD The width of the design area must be is used for design area B, its density can be

BRI TSV,

The borders of the colored areas and the
design areas A and B should be aligned.

equal to or greater than the width of
the colored surface area.

B.04.01
THALA2Tr— vk

Design format

THALTA—TY NI meijiTSYROMBR IS T4y IED D

KT B7I

RES

NTVLEY,

adjusted accordingly.

The design format is used to showcase the uniqueness of the Meiji brand in

graphic terms.



s P

- ¥
TEEEoLE BTHECALIE +
UEBL IOCLUBTHEALEY—H T ~

ETOHEICHLIELOBFVES
52K LLWHTHSNIE) — AT
BADEFSFSVHZRDH

A-FBYL WEZORVBS EORNOGHTEL
TUBE. BAGUHLEDEIRLUALINOES
kEbnET,

meiji B 0 .
b Sustainability BOA—Nb— gy FIIORTEL
£y 51 o S, = s
Report TEEBSER FLEYF—vav A b L

mams  mams  mmac
Wm0 mame W mar

BDA—NF—T+DTEEE A

202144818

BELESD
WEARS

1.meiji75 Y FOBOIVE

Next.100 years

Introduction of Meiji

Lorem ipsum
dolor it

SRV IEERD
REICHIZIEASE

szt wa

1 News Sustainability
ancrere

meiji

[t

LFxT2—=24 110

4 RS

THAYTUTABICIE FHEICISCTTF MNP ER ZRE LD BEZA LS EAARETY,

In design areas A and B, text and images can be placed and color surfaces can be used, depending on the product in question.

FHEMICISCTT YAV TU7BEBICBEELTERTZI LD
AIRE T £le THA VT UTA-BEECCEHATAET T,
Design area B can also be used simply as a colored surface, again

depending on the product. It is also possible to omit design areas
Aand B.

When using a design format, the above examples should be used to ensure a
consistent look and feel.

THAYTA—T Vb= ERT3EIE. LROERAfZSEIC—EL
WO T4—ILEBBEIICLTLEE L,

B.04.02
THA2T 3=y FDRFHH

Examples of design format



Lorem ipsum dolor
sit amet consectetur.

FTHAYITITBO LD EIE TR
THAVTUTAZRZTEEBL TS,
Design area A is aligned with the top or bottom
edge of design area B.

Lorem ipsum dolor
sit amet consectetur.

REDRERPEEZLLANERO TV S,

Incorrect margins and trimming.

Lorem ipsum dolor Lorem ipsum do&
sit amet consectetur. , sit amet consec .

THAYTUTADRGREHEEL LTV S, BEIVTZTHA Y TUTRIIEITF TV, IN7EBVWTIE—FZMBELTVS,
The right edge of design area A is trimmed off. The colored surface area extends into the design area. The copy or other element goes right across the area.

(ng{(e)rs:?sum Lorem ipsum dolor ‘ Lorem ipsum dolor
A sit amet consectetur. sit amet consectetur.

THAYITUTA-BORREEFR LTV, THAVITUTAZRERICLTVS, BELVTETHAVIUTICRRZBEESTVS,
The shape of design areas A and B has been altered. Design area A is opaque. Different colors are used for the colored surface area

and the design area.

B.04.03

FHAL2T2—y DI

Incorrect usage of design format

THAYTA—I Vb ERT25HE1E. —BLEILYYZ&T1—ILE In order to ensure a consistent look and feel when using a design format, formats
HB3ES. BRAMICKYTIREEEILLEY, T/, CCICRTA similar to the examples of misuse are prohibited. In addition to the examples
e — . N given here, any other usage that could damage the impression of the brand
S WATH, EIRERESRRISRIFTIREL, chould be moidted.



B.05 74#:XA1IL

Photo style

B.05.01 Z7#bkXZ21IL
Photo style




On Brand

DT —ILICESAX—26I

Examples of images consistent with the Meiji brand look and feel

DEMNDHERH T fEZHFK

Promoting the value of connections

DHEDDDEHETMEEGRDDICEBAIC
FBEIMOEBEROBITEDEZHFRT 3.

To convey the value created by connections, we want
the Meiji brand to emphasize activities performed by
multiple people and combinations of several elements.

FIME THZ VIR ZHRK

Conveying a positive and upbeat image

HIAE S ZEIB OIS BNRIBEP A ERLS
=Y T BB VIR ZHKY .

To convey positivity, we use dynamic scenes, and to
convey a positive impression we use bright scenes.

B.05.01
TH8X21)L

Photo style

WRAWTI) -2 RENREFHFK

Pursuing a modern, clean look

AN TIU =2 BAA—IZRZ DT DI ERE
MR IV TIVEHEBRT BRABHRZEHFRT 3.
To convey a modern and clean image, the composition
should be simple and natural, with little information.

TJxIHAN NYTLYRFRIZEWTEEZERT 3IE. 740X
RANEBER. —BLIEAAX=JZRETILIODIFTIES,
el BICIRTOAHDEFZRETZHDTIEHDEFHA.
BIMOANMOEEEDFERAAETIOT. SIEMOBMICEHET
BERO L. EBELTESL,

Off Brand

Wy D&T1—ILICED VA X—IH)

Examples of images inconsistent with the Meiji brand look and feel

TEHIBE AR — X AVERE

Overly staged poses

BREBNRERES BRI

Outdated expressions

TEABNRES ZBEMERVRR

Use of compositions that give an unnatural impression.

When employing photographs for use on websites, brochures, etc., consistent photo
styles should be used. However, this does not mean that all relevant policies must
be followed at all times. Photographs of single individuals may also be used, but
should be considered and selected appropriately for the purpose for which they are
produced.



77' J 7_93 sjj—‘_.u. ’f> c.01 Z;i;i;?grv—&ay??)?n

. . . Identification materials—Corporate flag, Corporate badge, ID card
Application Design
C.02 BB 2. La—Avk, . §5. SiE

Stationery—Business card, Letterhead, Envelope, Paper bag, Wrapping paper

C.03 IGERIEER =a-zxUu—2. LET7+—Tvh %

Promotional materials—News release format, Advertising format etc.

C.o4 NI=FRAFTx—=IVE

PowerPoint format

C.05 wxIHYIh

Website

C.o6 wvIJEEAER

Web conference backgrounds

C.07  BR{EE#M

Sales promotion tools

Cc.08 HALY Bk PE Sa—r—2 %

Sign—Sign, Entrance sign, Showcase etc.

C.09 TERA=74—L1

Uniform



C.01

C.01.01
C.01.02

C.01.03

TPATIT17107—23>kT7I7I)

Identification materials

1K

Corporate flag

#HE

Corporate badge

ID Ah—F
ID card



C.L

0.75X

1800 x 1200mm
(7%)

mel

450 x 300mm
(7%)

--C.L.

[e]

1350 x 900mm
(7%)

me

1050 x 700mm
(7%)

C.01.01
L)

Corporate flag




C.01.02
1=

Corporate badge



85x 54mm (100%)

B AID/— K Employee identification card 4 ZNEIDA— R Guest identification card

4 N
000

[ XX ]
meiji meiji

LA ER AAOOOOKR
Taro Yamada SEY—IRRIUT IJ-I E j\( EB BEY—URRIUT

25x27mm Taro Yamada 25x27mm

=4t Bia o =4t Bia

7" ZAIDF— K Guest identification card 7" 2 AIDA— R Guest identification card

[ J
l 123-45678

[ d [ J
| mei

BEN{ESEELE

A=t B8ia K=t BBiE

C.01.03
ID h—F

ID card

TS5VRY—0, HBDME. BEBICODVWTOEERTH 1T, This is a basic design regarding the position of the brand mark and company name,
PBIZISELT. BHRNBOZTEATRETT, and the color scheme. If necessary, the content can be changed.



C.02

C.02.01
C.02.02
C.02.03
C.02.04
C.02.05
C.02.06
C.02.07
C.02.08
C.02.09

C.02.10

FHEHAm

Stationery

%R (#0320)

Business card (Japanese)

%# (:]XY)

Business card (English)

La—nAy K (fIX)

Letterhead (Japanese)

LAa—AvE (&)
Letterhead (English)

245 (#1X0)

Envelope N4 (Japanese)

RZ45HE (EX)

Envelope N4 (English)

RHZ35HE (FIX)

Envelope N3 (Japanese)

235 HE (EX)

Envelope N3 (English)

RAZ3SRMGTHELHIX)

Envelope N3 with window 1 (Japanese)

RAZ3S R EHE2 (FIX)

Envelope N3 with window 2 (Japanese)

C.02.11

C.02.12

C.02.13

C.02.14

C.02.15

C.02.16

C.02.17

C.02.18

C.02.19

C.02.20

ARzesSHE (FIX)

Envelope K6 (Japanese)

AR6S I (WX

Envelope K6 (English)

A4S HE (F130)

Envelope K4 (Japanese)

BRASHE (EX)

Envelope K4 (English)

Af;35HE (f1X)

Envelope K3 (Japanese)

A3 HE (1)

Envelope K3 (English)

ARz 28 HE #HIX)

Envelope K2 (Japanese)

AR 255 ("X

Envelope K2 (English)

AR 1S HE (M3

Envelope K1 (Japanese)

AR1SHE (EX)

Envelope K1 (English)

C.02.21

C.02.22

C.02.23

C.02.24

C.02.25

C.02.26

C.02.27

C.02.28

#Rz4S HE (FIX)

Envelope Y4 (Japanese)

R ASHE (/X))

Envelope Y4 (English)

FRASEMNTHE F1X)

Envelope Y4 with window (Japanese)

FRASHE TT7X—ILA (H#EX)

Airmail envelope Y4 (English)

HRRLY A XEFEHE (F1X)

Customized envelope with window (Japanese)

B (K)

Paper bag (Large)

R (1Y)

Paper bag (Small)

2B

Wrapping paper



E K standard

BEAIEFRE Maximum information

4.5mm 3.5mm 23mm 6mm 4.5mm 3.5mm 23mm 6mm
T \ \ - \ \
4mm i ; | : 4mm b | :
! 13mm {Lgl*l..f"{:r?’é {Ef_l-__’-(:rj_”&]
‘ﬁ*séﬁz%ﬂsﬁﬁ BECER 15.5mm e06 15.5mm
47Tmm 47mm —1mm ‘ :
SN g sRRIVT |
3 _ | %E\%BEPEQER*EZ -4-16 P 25x33mm
””””””””” o R ERT Tel: 03-1234-5678 Fax: 03-1234-5678
Tel: 03-1234-5678. Fax: 03-1234-5678 3 xaomm Direct: 03-1234-5678 Cel: 090-1234-5678 | :
E-mail: taro. yamada@meljl com : E-mail: taro.yamada@meiji.com 3 |
, thpsk/jwww.meuLanJp ,,,,,,,,,,,,,,,,,,,,,, N S ___https://www.meiji.cojp_ . ____________. : :
4mm 4mm Lo T PR ] 3mm
L L
21mm 21mm
F 5% standard
R W
-rlo4 8306 RREHRXRIE2-2-1
Tel 03-1234-5678 Fax:03-1234-5678
E-mail: taro.yamada@meiji.com
___https://www.meiji.cojp
4mm[
KEOXFHBIRTCESE XEFRCELE
91 x 55mm (100%) BFIXF BEIXFE [ | wx3xx gwaixE [ )]0 [] 1 AT 176
2XF5 1/4 1/4 2A
FRIBERE - &M% R/ 7pt  9pt
w2 [ azxcr [0 010 r
28 13 1/4 1/4  2/3 KR2ILEWRBRADH) R/ AIv0 6.5pt
oz [ [ [ [] ey ][] [] D 1] R B/AdUvs lept
2ff  1/4 1/4 1/4 1/4 2/3 1/4 1/4
I U [P i FREME - URLEE (F1S0) B/BdIvY 7pt  9pt
BFINF ZHIXTF BPINT  BHIXT F
I D1/3D§ﬁ+1/4 DMDWDMDZ 3D (Z#F) Source SansPro 84pt  9pt
¥ RBICLEEIBHEIR BT L RH ey ][] [ [ wazxer [ ][] [] D D
TNENDEYE—RRICL TR SN ya_ 23 Y4 y4_s s 23
% Align to center when attaching readings BRI3XF D D D D D BHIBNF D D D D D D D
1/4 2/3 1/4 1/4 1/4 1/4 1/4 2/3 1/4 1/4

to the kanji characters.

C.02.01
% H (F0132)

Business card (Japanese)



EK standard
4.5mm 3.5mm 23mm 6mm
— 1 |
4mm : i :
] 11mm Now ideas for wellnes§
TaroYamada |,

Corporate Planning Division

47mm :

Meul Co.,| Ltd$ e
-1 Kyobashl Chuo

Tel +81-3-1234:5678 Fax +81-3-1234- 5678

E-mail: taro.yamada@meiji.com

4mm

,,,‘https./j,w,w,w,m‘eulkco;p,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,Jf ,,,,,

[
18.5mm

91 x 55mm (100%)

C.02.02
#H (3EX)

Business card (English)

15.5mm

BEAIEFRE Maximum information

4.5mm 3.5mm

4mm

47Tmm

4mm

23mm

6mm

11mm

,Taro Yamada

ager
1IT Planning Section
Corporate Strategy Division

Meiji Co. Ltd,
2-2-1, Kyobashi; C| s
‘Chuo ku, Tokyo 104-0031, Japan

E-mail: taro yamada@mem com

Tel +81-3-1234:5678 Fax: +81-3-1234-5678
Dlrect +81-3-1234-5678 Cel: +81-90-1234-5678

Now ideas for wel!ness

meiji

,,,‘https./j,w,w,w,m‘eul‘co Y1 o T ,,,,,

15.5mm

[
18.5mm

XFHRECEHE Text notation rule

(K Typeface AREFE Size  17R Leading
FRIBERE - 1% Department - Title Source Sans Pro 8pt 9pt
K% Name Source Sans Pro 16pt -
FRTEH#D- URLZE Address - URL etc. Source Sans Pro 8pt 9pt




Tr—AkS—k

First sheet

25mm

36mm

Second sheet 9mm16mm

25mm

36mm

Imm1lémm

M~
o
H
L
X
s
1N

Text area

A4:210 x 297mm (40%)

£ £ € £
£ £ £ £
0 n ~ o
o™ o™ ._U wn
““““ D R R ERREEEEEEEESEE
® | I
OJ ' |
h omm ” ”
)} m W
iE |
i i '
: m N !
” | o !
” ” H g ”
I I AL © ”
” ” % ,
! ! e m
! ! I i
W W m £
” a E
““““““ O MU 3-
, , ﬂ
£ £ £ £ £
£ £ £ £ £
mn wn ~ — ()]
[32] ™ H <

XIEH

For branches

21mm

This is used for external correspondence.

ENIBIXEREICERLET,

-

prpaN:pl]

C.02.03

La—Aw kR (f13)

Letterhead (Japanese)



Tr—AkS—k

First sheet

25mm

36mm

Second sheet 9mm16mm

25mm

36mm

Imm1lémm

LA—=Av K (3&X)

Letterhead (English)

Now ideas for wellness|

TEISTVT

Text area

35mm

35mm

177Tmm

50mm

A4:210 x 297mm (40%)

TEFIALTIUT

Text area

[N

1.5mm

BTG Egi = - -~

O3 DIDEE BDE/5

FUTo01RB0E Gad el BRABL BB T

u5-

LThL

- Meiji Ca. Ltd,
" P2 Rydhash

9mm

For branches

XIEH

This is used for external correspondence.

ENIBIXEREICERLET,

-

prpaN:pl]

C.02.04



SR Front side

9Imm

2mm 31mm

RECPIFIE

i)
-8306 RRAH R RIE2:2

9Imm ‘
h [
21mm
ZEA Forbranches [ Back side
f 31mm :%ﬂ%*i% MRER
RERICPITPE el Tel ;
: XX 3 |
Fax Fax :
g By i
CBmRA ) 28.5mm } }
: FOUD FRARTAE R T N I B HiEH ®ER [
9mm [ w w 1 10.5mm 9mm [ ‘ ‘
21mm 25mm 25mm

205 x 90mm (80%)

C.02.05
Rz45HE (F130)

Envelope N4 (Japanese)




SR Front side

9Imm

2mm 31mm

15
"32—2—1 [@oﬁés:ﬁ[,:huo:ku Tokya 104-8306, Japar -~ — o

9mm : 10.5mm

24.5mm

[
19mm

ZEA Forbranches

31mm

- Meiji Co., Ltd.
"Kanto Brunch -~ -

omm [ i } 1 10.5mm
[

19mm
205 x 90mm (80%)

C.02.06
RAZ45HE (330

Envelope N4 (English)

[ Back side

Division Division :
i“rel Tel 3
%Fax Fax :
§Name Name 3
7777777777777777 iDate Date 3””””””””
9Imm [ ‘ ‘
\Tl \Tl




SR Front side

Imm 12mm

12mm

96mm

3 31mm

RRCPTTE |

1 [ X ] i

kA e .
: 27.5mm
12mm ! : W 13.5mm
h [
21mm

ZEA Forbranches ZEMH Back side

! 31mm _ _

T HRER HRER .

RRICPATTE | el Tel ;

: (XX ; |

meiji |

1 1 4 B 3

31.5mm i i
7777777777777 8 ¥EH 1”””””””
12mm [ 12mm [ ‘ ‘
25mm 25mm

235 x 120mm (70%)

C.02.07
RAZ35HE (F130)

Envelope N3 (Japanese)




SR Front side

Imm 12mm

Division

Tel

Fax

Name

Date

12mm ‘ ;
96mm ‘
3 31lmm
Now ideas for wellness
| [ X ] i
_Meiji ConLtdi ..
2 Kyobashi. Chila-Kii, Tokyo 1048306 Japan = +°™™ | 27.5mm
12mm ! ! 13.5mm
h 1
19mm
ZIEH Forbranches Z2TH Back side
3 31mm i
Division
Now ideas for wellness el
1 XX 3
iFax
iName
= 1.2mm :
*Z 222, Kyobashi Chd6 2 15mm ) 31.5mm Date
12mm w ‘ 13.5mm 12mm ‘
I |
235 x 120mm (70%) 15mm 25mm

C.02.08
RAZ3SHE (33

Envelope N3 (English)

12mm



SR Front side _

10.5mm
4 N
99mm \ /
ARBICPAFTE .
meiji -
10.5mm 1 ‘ ‘ :

L \ [ |
7.5mm 8.5mm 31mm 7mm 21mm

ZEF For branches

ARBICPITPE,
1 X X I

meiji

10.5mm [
[ | | | |

7.5mm 8.5mm 31mm mm 21mm

235 x 120mm (70%)

C.02.09
RAZ3SEMTHELFI)

Envelope N3 with window 1 (Japanese)



12mm

96mm

12mm

SR Front side

31mm

ERICPFPE] | 2Tmm
: 006

meiji

L SR
048306 WA R RAZ 2L )
13.5mm

7.5mm 85mm 21mm

235 x 120mm (70%)

X & Forbranches

7.5mm 85mm 21mm

C.02.10
RAZ3SEMGTHE2 (F}130)

Envelope N3 with window 2 (Japanese)



SR Front side

9mm 12mm

10mm

142mm

! 31mm

10mm !

229 x 162mm (60%)

C.02.11
BAz6 S HE (F130)

Envelope K6 (Japanese)

&R For branches

31mm

R TE |

30mm

10mm (

A Back side

F A B
HRES 1
Tel i
Fax i
BY i
RER i R Ei U
‘ ] 10mm
|
25mm



SR Front side

9mm 12mm
10mm ;
142mm :
f 31mm
10mm ‘
- [
19mm

229 x 162mm (60%)

C.02.12
AAz6 S HE (I3

Envelope K6 (English)

&R For branches

1 31mm

Now ideas for wellness
! [ X X

oo aTO-mrane e --- 30mm
©Z 2271 Kyabhashi;Chins i, Takyo 1048305, ap

= 1L
O L
10mm ( : 1 W 11.5mm

[
19mm

A Back side

Division
1
:
Tel
1
‘FBX
i
Name
. ba(e
10mm ( ‘
I
|
25mm
Division i
\
1
Tel |
1
Fax ;
|
Name 1
!
Date 3 P
|
I

] 10mm




SR Front side

10mm 14mm

_
12.5mm |
172mm :
f 36mm
HERICPAFPE |
. [ X J i
L - 10426306 BRAFHAR FAEL i 30mm
12.5mm ‘ W 14mm
- i
24mm

267 x 197mm (50%)

C.02.13
BAz4S HE (F130)

Envelope K4 (Japanese)

&R For branches

! 36mm

RECT/FTE |

12.5mm [ w W 14mm

—
24mm
A Back side
HRES
Tel
Fax
§a
,,,,,,,,,,,,,,, BB = B E
12.5mm [ ‘
I |
35mm
BREL
Tel
Fax
BY
=28 £ El




SR Front side

10mm 14mm
—

12.5mm ;

172mm

36mm

Now ideas for wellness
! (XX

meiji

:,hlleiji Coltdd .

12.5mm

I
22.5mm

267 x 197mm (50%)

C.02.14
BAZ45HE (3]

Envelope K4 (English)

&R For branches

! 36mm

b oo-T2mm

$32:220; Ryiobishi| CHG-Ed, Toky [046306, Jaait 34mm
! |
12.5mm [ ; : 14mm
! |
I
22.5mm
ZEH Backsside
Division
i
Tel
1
!
Fax
i
‘Name
1
!
777777777777777 Date
;
12.5mm [ ‘
|
I |
35mm
Division
Tel
Fax
Name
Date




SR Front side

= 2mm

15mm

31mm

11mm13mm
—
13.5mm 3 :
189mm :
3 36mm
REICTLFTE |
| e °
L)
L © TEIDE-BI05 FOTERECIBZ 21 111
13.5mm w
[
24mm

277 x 216mm (45%)

C.02.15
AAZ3 S HE (F130)

Envelope K3 (Japanese)

&R For branches

| 36mm

RIS

D B30 AR R 35mm
13.5mm [ : | W L5mm
! 1
I
24mm
A Back side
wREs
;
el
i
Fax
8y
;
,,,,,,,,,,,,, E%EE r3 ) a
|
|
|
(I
35mm
BRES
Tel
Fax
By
RE8 = A




SR Front side

11mm13mm
—

13.5mm 3

189mm

36mm

Now ideas for wellness

meiji______

_ MeijiCo.led} ____________________
z IZ’I,]@GEBSE\"[CKUB-

13.5mm \ : W 15mm

- 2mm

Tokyq 3306, Japan

31mm

[
22.5mm

277 x 216mm (45%)

C.02.16
AAZ3SHE (3]

Envelope K3 (English)

&R For branches

! 36mm

!
N
!

low ideas for wellness

35mm

A Back side

|
iDivision

el
1

1Fax

Division

Tel

Fax

Name

Date




SR Front side

12mm15mm

15mm

210mm

40mm

!
REICPATTE

15mm : ‘ 16.5mm

I
27.5mm

332 x240mm (40%)

C.02.17
Az S HE (F130)

Envelope K2 (Japanese)

&R For branches

© 171048306 RFRIEREFIEL 41mm

15mm ( | ' W 16.5mm

I
27.5mm

A Back side

[EE]

®ER & A




SR Front side

12mm15mm

15mm

210mm

40mm
!

Now ideas for we"ness:
I

I Z 1 Kyahashiy CHibzKi, Takyo 104-8306; Iapad -

15mm ‘

3 2.5mm

16.5mm

36mm

[
25.5mm

332 x240mm (40%)

C.02.18
ARz S HE (3]

Envelope K2 (English)

&R For branches

40mm

' i
Now ideas for wellness,

,Mei'i,Co.J.td; -
:xaﬁé«imaa{?: gmm 41mm
15mm ( ! 1 16.5mm
[ E—
25.5mm

A Back side

Division

i
Tel

'
'Fax

15mm [

35mm

Division

Tel

Fax

Name

Date




SR Front side

13.5mm 17mm

18mm i

234mm

:ﬁ@#;,ﬂﬂﬁ ””” Sz 2.5mm

FIG3106 FEEEIEGDI0C

18mm 19.5mm

39mm

382 x270mm (35%)

C.02.19
AAZ1SHE (#130)

Envelope K1 (Japanese)

&R For branches

A Back side

LEE]
,,,,,, _.mem = 8 &
18mm ( ‘
B
I
35mm
;
BRES '
!
Tel :

] 18mm

35mm



SR Front side

13.5mm 17mm

18mm i

234mm

[ I
Now ideas for wellness

I .
_MeijiCaltdl .
© 222 KyB 1At Ch G kG TkgEIDE-BI0B, I3 2.5mm

19.5mm

18mm 1

39mm

382 x270mm (35%)

C.02.20
BAZ1SHE (33

Envelope K1 (English)

&R For branches

~ Kanto Branch_ [~
- D23 7KyGtasHIThisKy

18mm [ : 3 W 19.5mm

I
26mm

A Back side

i
Division

18mm (

Dicvision

3 ] 18mm




SR Front side

7.5mm10.5mm

10.5mm ;

84mm i 31mm

REICPITTE

10.5mm !

26mm

1 12mm

ZIEH Forbranches

! 31mm

RECPITTE |
; 000

30mm

10.5mm [

235 x 105mm (70%)

ZEMH Back side

BRER

Tel

Fax

fEE]

R]1ER

10.5mm [

C.02.21
R4S HE (F130)

Envelope Y4 (Japanese)



SR Front side

10.5mm

84mm

10.5mm

ZIEH Forbranches

31mm

7.5mm10.5mm

31mm

:Now ideas for wellness
| 000

MeijiColedi © 15mm
12221, Kyobashi, Chua-Kii, Tokyo 104-83D6, Japan_ - - : 26mm
3 ‘ 12mm

|
19mm

ZEMH Back side

Now ideas for wellness

10.5mm [

30mm

Division

Division

Tel

Fax

Name

Date

10.5mm [

235 x 105mm (70%)

C.02.22

FRZ A4S HE (3]

Envelope Y4 (English)



SR Front side

omm i

4 N
87mm

- /

R PE

| R

AT L 7
mel l?lmzosﬁﬁzwﬂlz? s221 0 T

9mm 13mm

7.5mm8.5mm 31mm mm 21mm

ZIEH Forbranches

7.5mm8.5mm 31mm mm 21mm

235 x 105mm (70%)

C.02.23
FRAS R ETHE F130)

Envelope Y4 with window (Japanese)



SR Front side

10.5mm
4
84mm 31mm
Now ideas for wellness
1 [ X ] i
__Meiji Co. Ltd;
222271 Kyobashi!
10.5mm ! 1

AIR MAIL

| | |
7.5mm10.5mm  19mm

235 x 105mm (70%)

C.02.24
HFHASHE T7X—ILA (EX)

Airmail envelope Y4 (English)

ZIEFE For branches

] 12mm  10.5mm [ : i

31mm

Now ideas for wellness
: (XX

7.5mm10.5mm

19mm



SR Front side

50mm
249mm
40mm
R TE
meiji
TRREA S
L 71048306 REHERKEHEL 212
15mm :

12mm15mm 27.5mm
234 x 314mm (40%)

ZEFE For branches

40mm

R

15mm [ ' '
L r
12mm15mm 27.5mm

C.02.25
HRZ LY A XZ G EHF (IX)

Customized envelope with window (Japanese)



PIAIETH Inside front and back AR Inside left and right

40mm [ .
=
r n »
24mm #
m fi
9
oo A
114 Q
mm 90mm mel ] WJL
|
BT ¢
I meiji i
286mm
286mm
L ‘ ‘ .
130mm 60mm 130mm 6mm 103mm 6mm
1EME Front side BIE side

320 x 400 x 115mm (20%)

C.02.26
22 (K)

Paper bag (Large)



PIfAIEI% Inside front and back RBIZEA Inside left and right

21mm

ﬁ
r 7
19.5mm #
9
x
94.5mm mei-i )
75mm )
; #
(XX
I meiji__.
235.5mm 235.5mm
L | | g 8
| |
105.25mm 49.5mm 105.25mm 6mm 78mm  6mm
1EME Front side {BIE side

260 x 330 x 90mm (20%)

C.02.27
L (1)

Paper bag (Small)



X

12mm

L& Celebratory
ARAUE Non-celebratory

N

N
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=
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Wrapping paper

C.02.28



C.03 LERF

Promotional materials

C.03.01 =a—XYY—=RT7x—2vk(FIX) C.03.11 MFIx+—<IvhA
News release format (Japanese) Booklet format A

C.03.02 =a—RAVV—=RT7x—vh(HEX) C.03.12 f¥F7#—<vhkB
News release format (English) Booklet format B

C.03.03 LEIA—vh1(FEERZE) C.03.13 MFI+—IvhC
Advertising format 1 (Layout criteria) Booklet format C

C.03.04 LE7x—IYR1(A¥IERZX42-)

Advertising format 1 (A series poster)

C.03.05 LEEI7A—IvR1(BHIRX2—)

Advertising format 1 (B series poster)

C.03.06 LE74—7v bl GEILS)

Advertising format 1 (Newspaper advertisement)

C.03.07 LE7x—<Ivh2(BiEE®E)

Advertising format 2 (Layout criteria)

C.03.08 LE7x—<vR2(AHIERZ42-—=)

Advertising format 2 (A series poster)

C.03.09 LEHEIA—IvhF2(BHIKRZE—)

Advertising format 2 (B series poster)

C.03.10 LEHE7#—Ivh2(FHRELSE

Advertising format 2 (Newspaper advertisement)




KAVTVYRICHERBEBRN HRIHE
THYRR=IDHZHEFE BEICHCTEREISEEAETY,
The address and other information can be omitted if necessary,

e.g. if the relevant information is already contained elsewhere or
if there is a second page.

A4:210 x 297mm (45%)

21mm 3
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27mm

15mm [
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(1048306 ERARARANE21 _Tel:031234.5678 Fax-031234:5678 _httpst/wwwmeiicajp —.
A

36mm

18mm

15mm

25mm

C.03.01

Za—ZXN)=X7F=vk (FIX)

News release format (Japanese)



21mm
21mm
27mm
KAVTVYRICHERBEBRN HRIHE
THYRR=IHHZHEF BEICHCTEREFIIEBAETT,
The address and other information can be omitted if necessary,
e.g. if the relevant information is already contained elsewhere or
if there is a second page.
15mm [
A4:210 x 297mm (45%)

31mm

18.5mm| 25mm
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C.03.02
Za—=ZXN)=XFF= v (FEX)

News release format (English)

36mm

15mm

18mm

25mm



T8 Vertical

THA>TUT B

Design area B

Placement of text or image

« A ZZEE

Fixed size

FHAVIUT A

BETVT

Colored surface area Design area A

HS—=NLybhs
BEEARE

Can be selected from
the color palette

RECPZTE

meiji

« TERALFBAX-DZEE

BEIUT

Colored surface area
AZ—INLybh SRERAE
Can be selected from
the color palette

3% Horizontal

FTHAVIVT A

Design area A

!

RECP(5TE

meiji

THAYITU7 B

Design area B

¢ TERANRIARXR—DZEE

Placement of text or image

« A ZSEE

Fixed size

HAE4 i

¢ TERNRIFAX—DZEE

HAEit 8

Placement of text orimage

« BEROBETY A XFATE

Variable size within the range shown on the right

REBELYTSHE. MEREIF 60~80%

If the background is a colored surface, the opacity must be between 60-80%.

C.03.03
LE7x—<v 1 (EEEEH)

Advertising format 1 (Layout criteria)

THAV T T ORIZEE

Variable range of design areas

THAVIVT A GERA F3ERBZ
BEIIHAZAZEET DN AHET T,
Design area A can be resized based on starting
point A or starting point B.

R A
Starting
point A

=B
Starting
point B

EmA
Starting
pointA




meiji e BER 75> R —7 Meiji brand mark

w1 P1 Q1

A0 (841x1189mm) 120mm 48mm 48mm

Al (594 x 841mm) 84mm 15mm 36mm

moii A2 (420 x 594mm) 60mm 11.5mm 24mm
A3 (297 x 420mm) 42mm 9Imm 18mm

A4 (210 x297mm) 30mm 7mm 12mm

A5 (148 x 210mm) 21mm 6mm 9mm

A6 (105 x 148mm) 15mm 5mm 6mm

RECP(FPE
eoe
meiji

*i% aOd214~7 Corporate logotype

w2 P2 Q2
A0 (841x1189mm) 100mm 28mm 28mm
Al (594 x 841mm) 70mm 20mm 22.6mm
A2 (420 x 594mm) 50mm 14mm 14mm
A3 (297 x 420mm) 35mm 10mm 11.3mm
femer7rE A4 (210 x 297mm) 25mm 7mm 7mm
ﬁﬁgﬂgﬂﬂ . A5 (148 x210mm) 17.5mm 4mm 5mm
1 1 P2 A6 (105 x 148mm) 12.5mm 3mm 3.5mm
w2 Q2

(12%)

C.03.04
LE&EI7 A=y 1 (AH)RZR & —)

Advertising format 1 (A series poster)



meiji

mazims

RECP157E

meiji

RRICPLTT%E

mstemon

(10%)

[ N
w2 Q2

C.03.05
L&E7 =<y ;1 (BRI 2—)

Advertising format 1 (B series poster)

BER 75> R —7 Meiji brand mark

w1 P1 Q1
BO (1030 x 1456mm) 144mm 57.6mm 62mm
B1 (728 x 1030mm) 102mm 40mm 40mm
B2 (515 x 728mm) 72mm 28.8mm 30mm
B3 (364 x 515mm) 50mm 20mm 20mm
B4 (257 x 364mm) 36mm 15mm 15mm
B5 (182 x257mm) 25mm 10mm 10mm
B6 (128 x 182mm) 18mm 7.2mm 7mm
*i% w2 g Corporate logotype
w2 P2 Q2
BO (1030 x 1456mm) 122mm 33.6mm 43.6mm
B1 (728 x 1030mm) 85mm 24mm 34.7mm
B2 (515x 728mm) 60.5mm 16.8mm 21.8mm
B3 (364 x 515mm) 43mm 11mm 15.5mm
B4 (257 x 364mm) 30.5mm 8.4mm 11lmm
B5 (182 x257mm) 21.5mm 5.5mm 7.7mm
B6 (128 x 182mm) 15mm 4.2mm 5.5mm




3%

meiji ke 0

. .

RECT(FTE
meul HAaH s
T8 BER TSR —7 Meiji brand mark
RECT1FPE w1 P1 Ql
meiji Bstat g 156% 42mm 13mm 22mm
108 10E% 39mm 12mm 18mm
TEY 36mm 13mm 15mm
SE¥ 34mm 11mm 12mm
3B 28mm 5.6mm 10mm
RECPA57E
meiji RS BB
158%
*i% aOd214~7 Corporate logotype
w2 P2 Q2
156% 34.5mm 10mm 9mm
10E% 34.5mm 8mm 9mm
TEY 32mm 8mm 9mm
BECPITTE
i i 5E% 30.5mm 7mm 9mm
L _pstaies T2
3B 27mm 6mm 7mm
w2 Q2

C.03.06
LE74=3Y bl GiELS)

Advertising format 1 (Newspaper advertisement)



2T BY vertical 3% Horizontal

N ’i’ﬁzElf);’Yiﬁf’E ’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’ ;L’ - ’i’(EE!ﬁ’?Y;T—");’E ’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’’ ;L’
' (X X] ! ' [ XX ]
meiji ; meiji
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, HASH BliG
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, tA & Bl

C.03.07
LE7x—<v 2 ((EEEH)

Advertising format 2 (Layout criteria)



QI wi

P1[

7 7
TRRETATIE T

meiji

RECTPTPE
oo

meiji

Al

ECP1FPE

meiji

meiji

meiji

A4

meiji

meiji A6

A5

A3

presT

A2

L BE

L Vetemnemn
| |

A0

(11.5%)

C.03.08

LEITA— v 2 (AHIFRZ2—)

Advertising format 2 (A series poster)

w2 Q2

Jr2

BER 75> R —7 Meiji brand mark

W1 P1 Q1
&/ Min. 2% Std. &K Max.
AO (841x1189mm) 64.5mm 83.5mm  100mm 20mm 25mm
Al (594 x 841mm) 48mm  62.5mm 75mm 15mm 19mm
A2 (420 x 594mm) 37mm 49mm 58mm 11.5mm 14.5mm
A3 (297 x 420mm) 29mm  37.5mm 45mm Imm 11mm
A4 (210x297mm) 23mm 30mm 36mm 7mm 9mm
A5 (148 x 210mm) 19mm 25mm 30mm 6mm  7.5mm
A6 (105x 148mm)  16.5mm 21mm 25mm 5mm 6mm
*i% aOd214~7 Corporate logotype

w2 P2 Q2

A0 (841x1189mm) 70mm 20mm 20mm
Al (594 x 841mm) 52.5mm 15mm 15mm
A2 (420 x 594mm) 40.5mm 11.5mm 11.5mm
A3 (297 x 420mm) 31.5mm 9Imm 9Imm
A4 (210 x297mm) 25mm 7mm 7mm
A5 (148 x 210mm) 21mm 6mm 6mm
A6 (105 x 148mm) 17.5mm 5mm 5mm




Q1 w1

|
P L 77:@@:775‘7{3”' BO
' (X X4
meiji
wmCPTE B1
me ji
wncreze B2
meiji
B3
meiji B4
meiji B5
meiji B6
[ g g s . Tﬁiﬁﬂnﬂ“‘& Tr2
[
(9.5%) w2 Q2

C.03.09

LEITA— v 2 (BRI 52—)

Advertising format 2 (B series poster)

BEA 75> R —7 Meiji brand mark

W1 P1 Q1
&/ Min. 2% Std. &K Max.
BO (1030 x 1456mm) 77mm  100mm  120mm 24mm 30mm
B1 (728 x1030mm) 57.5mm 75mm 90mm 18mm  22.5mm
B2 (515x 728mm) 43mm 55mm 66mm 13mm  16.5mm
B3 (364 x515mm)  32.5mm 42mm 50mm 10mm 12.5mm
B4 (257 x 364mm) 26mm  33.5mm 40mm 8mm 10mm
B5 (182 x257mm) 21mm  27.5mm 33mm  6.5mm 8mm
B6 (128x182mm)  17.5mm 22.5mm 27mm  5.5mm 7mm
*i% aOd214~7 Corporate logotype

w2 P2 Q2

BO (1030 x 1456mm) 84mm 24mm 24mm
B1 (728 x 1030mm) 63mm 18mm 18mm
B2 (515 x 728mm) 46mm 13mm 13mm
B3 (364 x 515mm) 35mm 10mm 10mm
B4 (257 x 364mm) 28mm 8mm 8mm
B5 (182 x257mm) 23mm 6.5mm 6.5mm
B6 (128 x 182mm) 19mm 5.5mm 5.5mm




Q. wi

PLL ”i’@;:’:)ﬂ?ﬁ'z’i”' 158%
I [ X X )
meiji
R E 10E% BEA TSR —7 Meiji brand mark
o0
meiji w1 P1 Q1
&/IJVMin. 122 Std. &K Max.
15E% 32.5mm 42mm 50mm 10mm  12.5mm
10B% 29mm 37mm 44mm 9Imm 11mm
TER 26mm  33.5mm  40mm 8mm  10mm
WERCPFPE TE&
meiji SE¥ 25mm  32mm  38mm  7.5mm  9.5mm
3% 23mm  29.5mm  35mm 7mm 9mm
ﬂ!EE?fi;J’.E. S5E%
meijl
*i% aOd214~7 Corporate logotype
w2 P2 Q2
RECPIFPE 3&
meiji 156% 35mm 10mm 10mm
10E% 30.5mm 9mm 9mm
TER 28mm 8mm 8mm
‘ ‘ S5E% 26.5mm 7.5mm 7.5mm
"%ﬁm“m;ﬁ;ff TIr2 3E% 24.5mm 7mm 7mm
[
(25%) w2 Q2

C.03.10
LE7x4—<v 2GRELS)

Advertising format 2 (Newspaper advertisement)



RN Back cover
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I
I
I
I
v

e N s e == s 1

#HBEOIZAFIIETZEARERELL T,
BEISLTELE AL RRART ATICHEBETETY,

BETUT

Colored surface area
AZ—NLvyhk
WSEERBE

Can be selected

from the color palette

The corporate logotype can be placed in the lower left-hand corner or,

if required, in the upper left-hand, upper right-hand, center,
lower center or lower right-hand corner.

R Ccover

FAMLIUT

Title area

RECPFTE

meiji

THA2TUT
Design area

cJL—DBEXIAA—DZEE
Grey colored surface orimage

« B XISFRERTEE

Size can be adjusted

st s

« ERIZTRA ML ZEE
Left justified title

« EROEETH A XIATE

Variable size within the range shown on the right

- HEOTBERE (XfldBDREE) 1360~80%

Background opacity (or color

tint) between 60 and 80%.

TR —oeitBO0d81(7IZEETY,

The brand mark and corp

orate logotype are fixed.

s
Starti
point

e

e

BANLIVTOHAXIFELEZRSUCAIETY,

TR THAYITUTO LD B ABORBIID T S L,
The size of the title area is variable, starting from the top left.
However, it must be within the top, bottom and right sides of

the design area.

meiji

Bz ms

meiji

Az s

ZANLIVTZTHFAYTUT O LD T DO

HIFBTEIFTEEEA

The title area must not extend beyond the top, bottom or right

sides of the design area.

C.03.11

BFI74#—<vFA

Booklet format A



EERHE Back cover R cover

RECT57%E

meiji

BAMIIZDI1>%
N=RFIVELTRE
The title is placed on this line

as a baseline.

FHAYTUT

Design area

 AX—IEZRE
« A ZIGEE

- Placement of images etc
- Fixed size

iz S =3 3 - o 1 S s s it Hk&4t BiE

RO TIETEERRBBELLT TSR —oritBOd81( 7 IZEETY,
BEISLTELE B EHRRART ATICHEBETETT,
The corporate logotype can be placed in the lower left-hand corner or, The brand mark and corporate logotype are fixed.

if required, in the upper left-hand, upper right-hand, center,
lower center or lower right-hand corner.

C.03.12
BF7+—<v B

Booklet format B



EERHE Back cover FRHE cover

WXEHORA T T T WREPTFPE
] : i ! Y
! ' ' i meijt
B oo 1 FHATUT ;
; ‘ 3 Design area |
WREROUE________________GAEUMA_ e WARUBA_______________ASEMMA_______________ HRotEd
HHODFA TR ETZEARBLLT, TSR —UIR3 AL BAEBE L LT HEICHB L TALICHERBERETY,
BEISLTELE AL AR ART ATFICHEETETY, #HBOIEATIETZERRBLLCHBRISLTHRR T A FICHERERIETY,
The corporate logotype can be placed in the lower left-hand corner or, The brand mark can be placed in the upper right-hand corner, or, if required,
if required, in the upper left-hand, upper right-hand, center, in the upper left-hand corner.
lower center or lower right-hand corner. The company logotype can be placed in the lower right-hand corner or, if required,

in the lower center or lower left-hand corner.

C.03.13
BFI74+—<vIC

Booklet format C



C.04 NT—FKRA2VFTH+—I Y

PowerPoint format

C.04.01 NIT=KRAFITF=I Y

PowerPoint format




FRHE Ccover

BRCPA5PE

Z7LEyTF—yarvz4 L

HOL—NF—T+DTEEHE A

202144A1H

BELER
[IT]::7 N1

RSt Bl

B> 7)1 sample1

I TR PABAYET meiji

ChRBEI—TFRPTY, CThRHI-FFRITT, ThR¥I-FTFZX
TY, ThRBZI—FFRIFTT, ThRHXI-FTFRITT,

@10 @20 @30 @40 c ZhREI-FFRITT,
c THhREI-FFRITT,

fii11 fii21 {31 fiia1
fii12 fi22 {32 fiia2
13 {24 {33 fia3
fii14 fii24 fili34 fiiaa

BEEEHI2EVEZDL, 324 LV

THidhAE U —FH, BADESESLVHIEDR,

4 oo g

H1BE Chapter title
meiji
L. F¥72—24 0
S—
B> 72 sample2
I ZTiEA PAEAY EF meii

TELHB-A
ECLBRALEELOELED ‘
32K LUHTHONEEY —F .
BAOEDL E VA BEOH

o R=TRE, VEZORVEERBORYOLDTH

HDAL—=NF=T*+D 73784

\

FREEZOBEH TV oL s KB LR EADVERD,
Z7¥-nin¥-n, FMOI-0P, #OoKLIE
bbb, #EOTF—F, LEBLOR-HV b FIE

RTWB L, BABTHLAGED LLWELIRO & «WAA «WEB «WHC -WED «WAE MWAF
3cBbhET,
R pe— R

XAT—NLYbDREDAHTIIBHRET ZHEE. PowerPoint DA —/NLyMIEMTNERENRLRZBZAVTEBALTIIZEL,

*If the primary colors in the color palette alone are insufficient, please expand them using colors of different densities that are generated in the PowerPoint color palette.

C.04.01
NIT—=RAbTF—I Y

PowerPoint format

>3 sample3

p——
I ZTIEZAPLBAY ET meiji
ChIEEI-FTFRPTT, ThiIFI-FTFZXTT, ThiREFI-FFX}
TF, ThiIFI—-FFRXTT, ThIREFI-FFXTT,

737 240

0 I I I I I I I

wHH] «HE2 «HB3 =HE4 «HE5 wAE6 wHAT

2388833288

6 ouronus g




C.05 ox7H1k

Website

C.05.01 wxTHIb

Website




REICPITT%E
[ X X J

meljl &t 1A

[ERLIEE: CM-FyorR—> BZHM3-ELT mEANDEDIEH

BULL UL BRI

HDA—N\b—TxDIIEHE>A. ETHEICASZ
= ?D%L\%B\ SOKLWARTHGNICE) -7

I News

2020/12/16 [(FYvXEBEDLIVRIY VA XS IR—X AV FINFVFUIvAERSB!

REBR Global

Q

YRTFEUTY BEEERYR—b

Sustainability
Report 2021

C.05.01

v 791+ (R

Website




C.06 VrJwEALER

Web conference backgrounds

C.06.01 vxJ7oERLESR

Web conference backgrounds




REBRICPIT 7%
[ X X ]

meiji

17—\ —<3> Color variation

BECPFPE
oo

meiji

RCPFTE

meiji

RECPFPE

meiji

BECPAFPE

meiji

[

C.06.01
YITRBAER

Web conference backgrounds

WANBERBLRE, Z702vILBIBETEALEY,

Used in official situations such as external meetings.



C.07

C.07.01
C.07.02

C.07.03

ARIEE 4

Sales promotion tools

AR{R &4

Sales promotion tools

RIREM I +—<v b (BEFY1X Af-BY)

Sales promotion tools (Basic sizes A&B series)

RREMIA—<v b (EETC4X S27:33L1:2)

Sales promotion tools (Basic sizes 1:2 aspect ratio)



BCEE B Example

R—RSTYRI—k+>3—75—RK+POP Board, Roundsheet , Showcard & P.O.P

71:%&7:’77‘?7"'77’2””””7777777777777777777777777777777777777777777777777777777777%7
meijl
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, m\znm:a:,
A >%POP SwingP.0.P 24 >%POP swingP.0.P
7%Rﬁflfﬁf?‘f‘i’777777777777777777777777777777777777777777%7 :
meiji S ke

mgiji

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

I
S - -tEspmE

C.07.01
AR{EE

Sales promotion tools

pneiji

ATy 71— Sticker

[’jﬂﬂi’lfi(;ﬁi ”””””””””””””””””” ‘:x
meiji |

K{ ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, fis=vtid Diﬂij

J\F— Banner

RECT7PE

meiji




A1 Aseries

HESZH A X Example B3R TSR —7 Meiji brand mark A2 O021C7 Meiji corporate logotype

w1 P1 Q1 W2 P2 Q2
a w B Min,  {EStd. oA Max.

L[ "’i’ﬁzﬁﬁi’%‘-ﬁ"%’i" A0 (841 x 1189mm) 64.5mm  83.5mm  100mm 20mm 25mm A0 (841 x 1189mm) 70mm 20mm 20mm
mei .i Al (594 x 841mm) 48mm 62.5mm 75mm 15mm 19mm A1(594 x 841mm) 52.5mm 15mm 15mm
‘ ‘ A2 (420 x 594mm) 37mm 49mm 58mm  11.5mm  14.5mm A2(420 x 594mm) 40.5mm 11.5mm 11.5mm
A3 (297 x 420mm) 29mm 37.5mm 45mm Imm 11lmm A3(297 x 420mm) 31.5mm Imm Imm
A4 (210 x297mm) 23mm 30mm 36mm 7mm 9mm A4(210 x 297mm) 25mm 7mm 7mm
A5 (148 x 210mm) 19mm 25mm 30mm 6mm 7.5mm A5(148 x 210mm) 21mm 6mm 6mm
A6 (105 x 148mm) 16.5mm 21mm 25mm 5mm 6mm A6(105 x 148mm) 17.5mm 5mm 5mm

B¥H X Bseries
BE/8 75> R —7 Meiji brand mark BEA$ % O 3441~ Meiji corporate logotype

w1 P1 Q1 w2 P2 Q2

&IOVMin.  iZEEStd. &K Max.

BO (1030 x 1456mm) 77mm 100mm 120mm 24mm 30mm B0(1030 x 1456mm) 84mm 24mm 24mm

B1 (728 x 1030mm) 57.5mm 75mm 90mm 18mm 22.5mm B1(728 x 1030mm) 66mm 18mm 18mm

. . B2 (515x 728mm) 43mm 55mm 66mm 13mm 16.5mm B2(515 x 728mm) 46mm 13mm 13mm
- e=v L

' ' ] P2 B3 (364 x 515mm) 32.5mm 42mm 50mm 10mm 12.5mm B3(364 x 515mm) 35mm 10mm 10mm
I |

w2 Q2 B4 (257 x 364mm) 26mm 33.5mm 40mm 8mm 10mm B4(257 x 364mm) 28mm 8mm 8mm

B5 (182 x257mm) 21mm 27.5mm 33mm 65mm 8mm B5(182 x 257mm) 23mm 6.5mm 6.5mm

B6 (128 x 182mm) 17.5mm 22.5mm 27mm 5.5mm 7mm B6(128 x 182mm) 19mm 5.5mm 5.5mm

&=/ X Minimum size

BEA 72> R —7 Meiji brand mark B O 041~ Meiji corporate logotype

w1 Pl Q1 W2 () Q2

R/ Min.  1Z%#Std. &K Max.

A6-B6LD/NELHAX A6-B6LD/NELHAX
. E— 14.5mm ——— 4mm 5mm N 15mm 4mm 4mm
Smaller size than A6&B6 Smaller size than A6&B6

C.07.02
IRIEEM I +—< v (EFHrX A¥-BH)

Sales promotion tools (Basic sizes A&B series)



HESEH 1 X Example

P[] :

__ksta e
: L ]e2
I
W2 Q2
BER 75> R —7 Meiji brand mark BEE# O 041~ Meiji corporate logotype
w1 P1 Q1 W2 P2 Q2
I x 27 widthxHeight ~ &/J\Min. 2% Std. &K Max. 33 x &7 Width x Height
900 x 450mm 2mm 94mm  112.5mm 22.5mm 28.5mm 900 x 450mm 78.5mm 22.5mm 22.5mm
600 x 300mm 48mm 62.5mm 75mm 15mm 19mm 600 x 300mm 52.5mm 15mm 15mm
400 x 200mm 32mm 41.5mm 50mm 10mm 12.5mm 400 x 200mm 35mm 10mm 10mm
300 x 150mm 24mm 31mm 37.5mm 7.5mm 9.5mm 300 x 150mm 26mm 7.5mm 7.5mm

C.07.03
IRIEEM I +—< v b (BEXYIX

Sales promotion tools (Basic sizes 1:2 aspect ratio)

25 33kt 1:2)



C.08

C.08.01
C.08.02
C.08.03
C.08.04
C.08.05
C.08.06
C.08.08
C.08.08

C.08.09

e

Sign system

YA OO RT LIER

Sign system

BAOORATLERRT SV RT—7)

Sign system (Meiji brand mark)

B OOATLERBT SV FT—o+O34217)

Sign system (Meiji brand mark + logotype)

YAV RATLEABRT SV FY—2+ Q0421 T+X[E%R/ Tiz4)
Sign system (Meiji brand mark + logotype + branch / factory name)

fBRFEY 1>
Directory sign

FI1Z

Entrance sign

F7H1>

Door sign
a3—Tr—A(FKF—ILOY 1 XHRE)
Showcase (Seal sizes)

Ya-r—X(REEH)

Showcase (Layout criteria)



mmﬁ

meiji
meiji

BES PEDILSHE

wrtE s azanm

C.08.01
YA 2O XAT LR

Sign system



2T7EY vertical

CcL. meljl

C.L

3% Horizontal

A {mel_ji cL

CL. -+

1:1.5~

1.2A

ﬁ

me: jl

C.L.

1.5A

I

-- C.L.

=
| meiji

1.8A

C.L

0.3A
o -
am e
h °
mme
C.L.
1:3~
1.8A
: !
. 00 @
C.L.

C.08.02

BAOATL(RRTIVET—2)

Sign system (Meiji brand mark)

-C.L



2T7EY vertical

L1~

A

0.8A
:

ﬁiﬁﬁ‘& g

C.L

3% Horizontal
L1~

0.8A
:

| nashms

C.L.

meiji|

«| | meiji |

C.L

C.L

1:1.5~

A

0.8A
.

{meiji|

| sk

C.L

C.L

,,,,,,,,,,,,,,,,,,,,,,,,,

| metam s

C.L

C.L

1.2~ 1:3~
A A
3 77777 Jo15A o2
() A 3
[ )
= o -
_mme_ || ;
e _ mne
2 HQ
S 0.55A °
3| -\
1 _] 0.15A ﬁ ,,,,,, _
cL g
i 0.85A
]
5y
,,,l.FI ,,,,,, —
: Jo.2a
cL.
1.2~
A
1
; | oee
Y S A NEIJI 7777777 ClL
Uomstama
CL.

C.08.03

B RATL(RRTSVRR—7+O0817)

Sign system (Meiji brand mark + logotype)

1:4~
A
[ X X )
1 . melji
| 0.25A OdgK oo
B R 025x | BRXEH BB
| BATS Y RY— U LA
: Od2+17Dkkx
1.8A
Proportion of the Meiji brand mark
[ ) and the Meiji corporate logotype
h °
_Eme |
,,,,, ﬂﬁ
=X
= A
i
i
LY
,,,,, b= S
i 0.25A
C.L.
1:3~ 1:4~
0.2A 1.5A 0.85A  0.2A 0.25A 1.8A A 0.25A
[T ! f 1 f T ! T !
P 000

ne

J

e meljl ,,,,,,,,,, pasa -

C.L



2T7EY vertical

11~ 1:1.5~ 12~ 1:3~

1:4~
A A A A A S FHi R Left alignment
0.8A 0.8A )
: ; _ ; = ; - X me RS AT HIL
| ; o “Jo.15A : 02A | 0.25A IJ I 05y E,ﬁﬂnﬁjﬂln,,
' | ' o S - RS 0.15X [Zioiiioii oo T - e Raiaiaiet N
L .eij | Ll e 3 3 ‘ 0.25x Lo BRAEH R oy [ OOC3%E —— FHdm
******* --F-5--- CL : L eoq . '
st L meiji | (] A ‘ o .
morties P CL BATS YRR — o LB
| opsamwE -n e ] N o
: oocEE h. 1.5A OJ%17DLEE
' : - o__
C.L : !\ - e 1.8A .
TR ‘ Proportion of the Meiji brand mark
: %%‘ 0.55A ® - e and the Meiji corporate logotype
cL. zm ‘ --e.] Gme
o _ame._ ||
0= 1 [ -
L W= 1 UL R Center alignment LEHiZ Topalignment
O 0.85A !
'g}ﬂﬂ } N A 0.8Y 0.5Y Y
L . o[ REH I5in
3 -7 LK o.ay [ C132E ———#=M 7S
cL U= A ‘ kS ¢
e cL.
% g
&
o Da
: 0.25A
cL
38 Horizontal
L1~ 1:1.5~ 1.2~ 1:3~ 1.4~
0.8A A A 0.2A 1.5A 0.85A 0.2A 0.25A 1.8A A 0.25A
: : :

. [T 1 [ 1 [ I 1
BEpATY mais aits | ooe | | | 1 | |
i meiji, . I meyt | | meyr |, ‘ment ==« - IMell BREMmE |
Cpstabemm - D opkstentmam - e EE - j O000xE o Oo0oxs -
DDEF“ OO 1 Lo 1 | } | }

0000z

C.L. C.L C.L

C.08.04
B RATLRRT SV RR—I+O02 1T +X[E% | Ti54)

Sign system (Meiji brand mark + logotype + branch / factory name)



R—=ILH> Polesign

| msar s
OOooOTs |

0.8W

- C.L.

FHEH 1> Directory sign

mel

=1t Bia
0000 TE

@ CMD5%E50m

ARY

me

=1t BAia
O00O0 s

ZMD5E50m 9

=t B3ia
OOOOTs

@ ZM5E50m

)

C.08.05
TR EY1Y

Directory sign

L M S
H 12000 mm 10000 mm 8000 mm
h 6000 mm 4000 mm 3245 mm
A 4515 mm 3548 mm 2890 mm
B 2880 mm 2400 mm 2000 mm
W 2258 mm 1828 mm 1499 mm
RAROI21TON—REHE
Base criteria of the Meiji corporate logotype
0.15Y 0.15Y
0.15Y L 1
LR =4t BHiG
o IRIANZ=TL ® /0O




A A EF;%WJ Example
\ 0.8 \ \ 05 \
\ \ \ \
S eee X L _ees
r
xmeulm ﬁ Taenys
0.15X iﬁiLiﬁ:ffﬁfﬁf’fi::, :i:f: gigi
025K | | & **_tzz}i BHs Oé)lgi ERzt=it 9
C.IL. C.IL.
- 000
Je)yn st
1:3~ 1:4~
XX ‘
o meijl o menws o« o MEIJE Hiit#i Hﬂm —————
0.2A 1.05A 1.05A 0.2A 0.25A 14A 1.35A 0.25A
? sec  mstemmim | - sttt B3
o melyl  resma | N L= | A=t WG |
i 1 ‘DDDD&E ‘ a h \ Dl:":":l iE ‘ h ERiIZ Left alignment
S— | L | f - o E HRER s
0.2A 1.05A 1.05A 0.2A 0.25A 1.4A 1.35A 0.25A 0.8Y ]]]]Dl:[i]“ ””” #M

C.08.06
FIZ

Entrance sign



BRI Example

2@ 7 Two-door

1E K77 One-door

”””””””””” = Tttt e o o o o o o o o o o
OOnO=s
C.L. C.L.

| eee

meiji

2 0
DDDF‘&IE

C.L

C.08.07
Vi e 9%

Door sign




ARATH AR Atype

W
‘ \
. 000
meliji -
(®-50%) C.:L.

BARA X Btype

ARATH A Atype

Z2TYA—H1ZX BRI IVRIY—IH 1 (W)

Sticker size The size of Meiji brand mark (W)
-- C.L.
@ 100x 46mm 90x 36mm
BRA 71X Btype

2AFYH—HAX ATV RY—IH 11X (W)
Sticker size The size of Meiji brand mark (W)

@ 200x 92mm 180x 72mm

(@-50%) cL ®  260x115mm 240x 96mm
@ 320x140mm 300x120mm
C 08 08 2= —RFIIHBIS VRN —UERTIZEIF. LF4ED When displaying the Meiji brand mark on showcases, for example, one of the above
. . S ILOWTNHEIEN TR ENEKRICADEST, KEDORBEE four types of stickers is to be used as a general rule.

o \ e _ Refer to the next page for guidelines on the correct positions for sticking them on.
<3 _I]- -2 (;ﬁﬁ-:/_) Lo)qj-,rz *EEE) EBEDQ L, ELLEFRICEGTEILELET,

Showcase (Seal sizes)



gEia—r—2x Desktop showcase
BRTSVRY—7:OQfFER
*AEEEY—7&%L

Meiji brand mark: Use (1)(2)

* No mark on the side or back.

Imeiji|

T8 S 3—%7— R Vertical showcase

AT SYRY—UOER
AIEEEY— V8L
Meiji brand mark: Use (3)

* No mark on the side or back.

meiji
©

1/5X L £

| —— 1

C.L

C.08.09
og—4i—2 (fREE%E)

Showcase (Layout criteria)

TARY)— LT —2R Ice cream case

BRTSVRY—7 . O@fER
*AEEEY— V&L

Meiji brand mark: Use (1)(4)

* No mark on the side or back.

e _______meiji
——— | | —— |
=
REICPITP%E
. 000
o e Y e Y e Y e R e N e e N e R e e Y e N e N e [e)
| | +

A W 71— Stocker
BTSRRI — VR
*AEEEY— &L

Meiji brand mark: Use (3)

* No mark on the side or back.

1/5X L

C.L

C.L.




C.09

C.09.01

C.09.02

TZRAA=74—L14

Uniform

ITERAA=74+—L4

Uniform

TIZAANILX Y k[ 1EF
Helmet / Cap



C.09.01
TERAA=74—1L

Uniform




ANJUXAw N Helmet 18F Cap

C.09.02
TIZRAANILXY S [ 18F

Helmet / Cap



